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2. Introduction
2.1 Introduction to American Studies
	Slavery, the Civil War, Sex and the City, the presidential elections, The Hills, the Lower East Side in New York, and the casinos in Las Vegas. Although there is not a clear connection between these events, television programs, time periods, and places, they have one thing in common: they all are part of American Studies. Not only the variety of topics is what makes the field of American Studies interesting, also the significant influence of America on other parts of the world is an interesting aspect. However, to understand why certain topics are relevant to the study, it is necessary to look at how American Studies developed and how the central elements of the collected essays and papers fit in a wider academic context. This introduction will therefore discuss the aims of the American Studies master program, give a brief overview of the development of American Studies and its different critical approaches and methodological principles on the one hand, and will discuss the collected essays and papers, that are written during the master program, on the other hand.
First of all, it is necessary to look at what the American Studies master program at the University of Utrecht exactly is. American Studies is not simply the study of American language and literature. The study has been interdisciplinary instead, combining aspects such as history, social science, and literature. Keeping in mind that the University of Utrecht is a Dutch university, the program focuses on the United States from a European perspective. Since American history is part of a global system, the Dutch scholarship on America does not only focus on the United States in isolation or on the search for the American identity, but mainly discusses cultural interactions, such as the reception and transformation of American culture in other countries. These transnational debates about America’s relation with the world are covered in topics such as cultural imperialism, anti-Americanism, globalization and cultural national identity. This broad cultural concept of the program includes several aspects, such as high and low culture, cultural and political history, literature, and art. The approaches to define American culture are therefore not only comparative and cross-cultural, but also a global perspective is offered.
These aims are visible in the courses I took, both at the University of Utrecht as at the University of Florida. For example, Introduction to American Studies gives an overview of American Studies’ history, focusing on different generations of Americanists who have contributed to what American Studies is today. In “An Overview,” Michael Cowan describes the development of the movement.​[1]​ In short, the first and second generation of Americanists, who were active between 1900 and 1950, developed some formal American Studies programs, but had only a few multi- and interdisciplinary courses that focused on themes or case-studies. The academic field became a recognizable movement in both American and non-American colleges and universities in the 1950s, when the third generation arose and transformed the cultural and social analyses they had learned in graduate school into more various approaches. This new group of scholars asked therefore a practice that emphasized American cultural diversity. Diversity of the movement came with the fourth generation of Americanists that developed during the early 1970s. This group made contemporary social and cultural analysis a much more important part of the movement’s agenda when social activists, women, and blacks enrolled in the program. The American Studies generation of the 1980s and 1990s was characterized by the influence of technology that made rapid exchange of scholarship possible.
The course not only discusses the history of the field, it also discusses the main paradigms of American Studies. Through the years, some critical approaches and methods developed, which are important to emphasis in order to understand both the history and aims of American Studies. 
Scholars who used the Myth and Symbol approach tried to find recurring themes in cultural texts that symbolize aspects of American culture. In other words: they used texts as a construction of reality. Since this school had many opponents, it can be said that the American Studies movement had to deal with an identity crisis during the 1950s, the time period when the concept of the Myth and Symbol school evolved. Opponents argue that sources for analysis of the myth and symbol approach were primarily drawn from literature and denied therefore reality.​[2]​ Bruce Kuklick argues that symbols in a text can represent the past, but not always the present or future.​[3]​ Other scholars argue that works that were based on the Myth and Symbol approach were under theorized and that the concept universalized the experience of white males into “the” American experience.​[4]​
	Secondly, the interdisciplinary approach means “being at the boundary of the individual disciplines.”​[5]​ Opponents claim that this “restless movement” gives a sense of disorientation since the safe sense of the “real” has been replaced. Supporters claim that this concept provides new ways of seeing a culture like the United States, because one is pushed beyond the centre where the world is defined. Others argue that this “multicultural, multiperspectival, transnational way of seeing” grasps the cultural hybridity.​[6]​ Furthermore, they insist that it not only critiques dominant voices, but also listens to other voices. This also includes views from those excluded and marginalized by mainstream and dominant American culture, as argued by Neil Campbell and Alasdair Kean.​[7]​
	This multicultural and multi-perspectival approach is also a distinctive critical approach. Groups on the margins of power, those excluded from the mainstream, promoted the development of critical cultural studies.​[8]​ With their exploration of new critical approaches, old systems of representation and power have been interrogated and resisted. This multicultural and multi-perspectival approach fostered by these new social movements “has enabled approaches to texts that are challenging because they demand that we ask new questions about who speaks, who defines, who controls and who I included or excluded from this process.”​[9]​
To work with these different approaches, American Studies developed a number of distinctive methodological principles through the years, as discussed by Paul Lauter. First of all, one has to look at why a text emerges as it does in its particular moment instead of focusing on the formal qualities and structures of a text. Secondly, one has to separate textuality from what is sometimes called “context.” This principle focuses on the relation between the textual form and the texts themselves. Thirdly, an Americanist has to focus on the multiple interconnections between ethnicity and race “as domestic social constructions and overseas communities from which Americans derive, and to which they display, degrees of affiliation.” The fourth method has to deal with hegemony. This concept provides an explanation of how power is shifting, such as the authority over political and cultural life in a stage. Lastly, the interdisciplinary program focuses on “context,” with literary study the devotion to the text.
	According to Richard Horwitz, many of the field’s leaders argue that methods are a threat to intellectual liberty. Those humanists particularly worry “about the prospect of creeping ‘methodolatry’ whereby robotic regimens supplant creativity and common sense.”​[10]​ Other dissenters insist that method in American Studies has been considered a tool of “scientistic totalitarians.”​[11]​ They advocate the freedom to act as in individual, independent of a group. Proponents argue that methods could be understood to indicate a more general disposition. They claim that any collective endeavor might be expected to nurture a particular quality of curiosity.​[12]​
The methodological discussion in American Studies is still based around the question: can American Studies develop a method of its own? According to Michael Cowan, the answer has been a resounding “no”. He argues that “most people who ‘do American Studies’ are already responsible to the rigors of a home discipline.”​[13]​ He continues by insisting that there is no shortage of methods for Americanists to borrow in regular departments. “The vitality of the field, most argue, depends on improvisation, the mixing of ingredients that are as diverse as possible Leave it to the disciplines to develop them.”​[14]​ However, as Cowan insists, it is easy to detect regimens in the field.
	To conclude this chapter, I argue that the future of American Studies depends for a great deal on how scholars deal with the concept of American exceptionalism, a theory that emphasizes America’s unique position in the world as a nation apart. David Mauk and John Oakland argue that the most important aspects of this exceptionalism are America’s differences from other countries because of its idealistic values, its high aspirations and belief in its own destiny.​[15]​ Here, one can find the principle of the Puritan leader John Winthrop’s “A City upon a Hill (…) with they eyes of all people (…) upon us” (1630).​[16]​ Winthrop argues that America is a model for the rest of the world. Views on this theory differ among scholars. Many non-American scholars worry about the American exceptionalism. They worry for the increase of national distinctiveness, because others (they) live in its shadow.​[17]​ On the one hand, many American scholars encourage American exceptionalism and argue that the American exceptionalism has increased after the terrorist attacks of September 11th 2001 since the assaults of Al Qaeda caused solidarity among many Americans because expressions of both love of country and love of God spiked.​[18]​ 

2.2 Popular Culture
	The papers and essays collected in this portfolio are divided in several categories: popular culture, ethnic minorities, and The Sixties. This chapter discusses the papers on The Hills, Sex and the City, and Playboy, which all belong to the category popular culture. Popular culture became an important part of the study, when American Studies characterized a “reflective turn” during the late 1960s and 1970s and the methods and scope changed in a great way. The topics of the mentioned papers as a form of American popular culture is important to understand the whole character and nature of American society. Professor of American Studies George Lipsitz in his essay “Popular Culture, Theory, and American Studies,” argues that “American Studies has suffered from an overemphasis on what has been articulated from within the profession, and consequent under emphasis on the voices, power struggles, and ideological conflicts outside it.”​[19]​ His piece makes one aware of “listening” to American popular culture and thus not to ignore shows such as The Hills as part of the American identity. 
The mini essay “The Hills: Life in Los Angeles as the American Dream?” (course: Introduction to American Studies), focuses on the popular MTV reality show The Hills and on several aspects of American society and culture. First of all, producer Adam DiVello uses Los Angeles as a symbol for good life. Secondly, The Hills can be connected to the American Dream since the protagonists of the series are very successful. On the other hand, the American Dream is destructed in the series, because viewers might think that a dream career is attained not so much through tenacity or hard work, but more through “the vocalization of desire”.​[20]​ Because of the low work ethic, many critics argue that the show has a bad influence on the identity of young girls, but one might question if the audience is just passive and copy the values the program represents. Lastly, The Hills represents Generation Y. This generation represents Americans who were born broadly between 1977 and 2000 and “grew into a world of total commercialization of ‘stories’” and are completely comfortable with emerging online technologies.​[21]​
In the research paper “The Americanness of Playboy” (course: American Cultural Influence), a comparison between the Dutch and American Playboy is being made. Looking at the differences between 1983 and 1988, and 2005 and 2009, it can be argued that the Dutch version of Playboy has transformed from an American product into an independent product. While it during the first period heavily focused on the American lay-out and content, it created its own version through the years. Such a comparison may be important when focusing on how European countries perceived American products and on how these developed: were the foreign versions of Playboy simply copies of the original American product or did European countries give their own twist to the product? In this research paper, three comparisons are made, including the cover, the Playboy Interview, and the Playmate.
The research paper “Portrayal of Ethnic Minorities in Sex and the City” (Course: Topics in American Diversity), discusses they way ethnic minorities are being portrayed in the series. It is argued that only a small part from all its actors and actresses is from an ethnic minority group and that the way they are portrayed is stereotypical. Focusing on African Americans, Asian Americans and Russian Americans, it can be argued that the series portrays ethnic minorities in more negative settings than its white personalities. For example, a black male’s sister is portrayed as the stereotype angry black woman who does not accept the relationship between her black brother and his white girlfriend. As a consequence, the white girlfriend seems anti-racist by accepting her boyfriend’s decision to break up with her. His sister on the other hand, seems racist.

2.3 Minorities
	Although the paper “Portrayal of Ethnic Minorities in Sex and the City” belongs to the category popular culture, it also belongs to the category ethnic minorities. The topic of ethnic minorities is the main subject of the course Topics in American Diversity. Here, American diversity is being explored by focusing on the experience of one or more ethnic groups in relation to multicultural America. An interdisciplinary window is offered, focusing on cultural history, social sciences, and literary and cultural studies. However, some of the collected paper do not deal with ethnic minorities in general, but with one specific minority group. 
In the book report of Civilities and Civil Rights: Greensboro, North Carolina, and the Black Struggle for Freedom” (Course: Modern America), written by William H. Chafe, the major subject of the book is described: the struggle of America’s black community to gain the same rights as white citizens. The author focuses therefore on a thirty-year-period in the city Greensboro, an important and symbolic place for the black revolution. The city had a leadership position in a changing South and had become synonymous with the start of a civil rights revolution. Chafe discusses the beginning of the struggle and the significance of the famous sit-in’s for the development of equality. In addition he discusses the reactions of white political and economic leaders to the black movements. 
	Also the mini essay “The (Un)consciousness of Black and Whiteness in The Bluest Eye” (Course: Topics in American Diversity) deals with the struggle for equality of African Americans. The essay shows, on the basis of some examples from the book and several essays from Critical White Studies – Looking behind the Mirror, that the black protagonist Pecola has different thoughts than the white persons in the book towards skin color. That means that there are clearly differences in the way black and white people see each other and themselves in The Bluest Eye. While blacks are constantly aware of their color, whites are unconsciousness of their whiteness, or less consciousness at least. Morrison wants to close this gab and therefore states in her foreword: “Why could this beauty not be taken for granted within the community?”​[22]​  
	Not only papers written on ethnic minorities are collected in this portfolio. Also papers on other minority groups in the United States are included, such as gender minorities. The book summary of The Other Women’s Movement Workplace Justice and Social Rights in Modern America (Course: Modern America) by Dorothy Sue Cobble, focuses on the history of this new movement from the Depression to the 1980s and the ideas that inspired these “labor feminists.” Cobble describes therefore their activities, objectives and perspectives, but does not pay much attention to the Cold War, which is a missing part in de book. The Other Women’s Movement gives the reader on the on hand a very clear picture of the thoughts and activities of the labor feminist movement. But Cobble on the other hand expects that readers have a background on feminism, because she does not give some basic knowledge about topics.
	Also the gay movement is an important minority group in the United States. The paper  Gainesville Charter Amendment 1 (Course: State and Local Politics) discusses therefore the Gainesville Charter Amendment 1, an amendment that would prohibit the City of Gainesville from offering non-discrimination protectins, based on sexual orientation and gender identity, beyond those provided in the Florida Civil Rights Act. 58 percent of the voters said “no” to the amendment.

2.4 The Sixties
	The Sixties played an important role for many minority groups. In the course Modern America, that deals with topics after the Second World War, many of those issues that involved minority groups are discussed. A general picture of the era is provided in the book report of America’s Uncivil Wars (Course: Modern America). This book deals with the sixties era in the United States, “the most deeply factionalized period in American History since the Civil War,” according to the writer Mark Hamilton Lytle. He concludes that, in looking back to the sixties era, each generation must contest the meaning of its common values. “America’s uncivil wars left much unresolved and battles yet to be fought. They left scars that would be long in healing, but they also led to the rise of a new more inclusive elite.” 
	The Sixties also had a significant influence on presidential television campaigns. The research paper “Presidential Television campaigns” (Course: The Presidency) demonstrates Nixon’s television campaign in 1968 and its influence on campaigns which took place after 1968. In the paper Nixon’s team of advisors is described as one of independent media professionals, instead of political party related people. This team knew exactly how to use television to change Nixon’s image. This manipulated television became popular when campaign strategists started to use it. They created a new presidential image by exactly planning the way how and when Nixon had to appear on television. For that reason, it can be argued that presidential candidates are more a product than as a person with content. Campaigns which took place after 1968 used media strategists as well and the dependence of journalists and networks declined as a consequence. This changed when more networks came up and the number of talk shows increased. However, television is still important, although the attention moves to internet these days.  
	Presidential campaigns during The Sixties existed for a big part of Vietnam War related topics. In the historiography “Literature on the American Involvement in the Vietnam War: Numerous and Controversial” (Course: Modern America), six books on the American involvement in the Vietnam War and their relevance to the topic are discussed. Historians who wrote their book before 1990, such as George Herring and Gebrial Kolko, are much more American sided than authors who wrote their book more recently, such as Gerard DeGroot and Mark Moyer.

2.5 Conclusion
	After passing all the courses during my master American Studies, I figured out that the study of America is much more than just looking at its history, literature, and politics. I did not realize that American Studies could be very theoretical. However, during my semester at the University of Florida in Gainesville, I participated in a program from an American perspective. While the program in the Netherlands heavily focuses on interactions between America and the rest of the world, the program in America mainly focuses on America itself. 
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The Hills: Life in Los Angeles as the American Dream?

Living the rich life in Los Angeles: expensive clothes, elite parties and jobs at fashion magazines. It all comes together in the immensely popular MTV reality show The Hills. Despite many missing aspects of a ‘real’ life, the program characterizes some important aspects of American society and culture, which this essay will explore. 
The Hills as a form of American popular culture is important when understanding the whole character and nature of American society. Professor of American Studies George Lipsitz in his essay “Popular Culture, Theory, and American Studies”, argues that “American Studies has suffered from an overemphasis on what has been articulated from within the profession, and consequent under emphasis on the voices, power struggles, and ideological conflicts outside it”​[23]​. His piece makes one aware of ‘listening’ to American popular culture and thus not to ignore shows such as The Hills as part of the American identity. 
Every week millions of people, not only in America, but also in many other countries, watch the drama of several young and rich girls who left the small town and now live and work in the flashy fashion industry of Los Angeles. Girl fights, rumors, date disasters, but also good looking boys, fashion shows and fancy restaurants make young girls want to identify with Lauren, Heidi, Whitney and Audrina, the protagonists of the first seasons. According to MTV’s president Brian Graden it is ‘the most influential show we’ve ever had’​[24]​.
This influence can be attributed to the fact that it is a reality show, but reality seldom intrudes: the girls never talk about ‘serious’ things, such as wars, politics or the death of Heidi’s stepbrother. Although these absences, it can be said that The Hills has several aspects that are significant for fundamental parts of American culture and society. 
First, producer Adam DiVello uses Los Angeles as a symbol for good life. Albeit it is a city in violent struggle, Los Angeles has probably never appeared as desirable as it does in The Hills. With its beautiful people, a dreamy view of Sunset Boulevard and fancy cars, this city looks perfect. Here, in the hills of Hollywood, one can find the principle of John Winthrop’s ‘A City upon a Hill (…) with they eyes of all people (…) upon us’ (1630)​[25]​: the lives of young girls as a model for other young girls. If you live the life of Lauren, Whitney, Heidi or Audrina, you live the good life. 
This setting in Los Angeles also has a broad connection with the subject of American exceptionalism. The Hills presents Los Angeles as the only city which offers opportunities for self-realization and social development, the key aspects of exceptionalism​[26]​. No other cities are shown; neither do the girls talk about other places than Los Angeles.
Those glamorous lives of the ladies bring us to the second characteristic which on the hand connects The Hills to American society, namely the American Dream, but on the other hand destructs the idea of this myth. The American Dream, simply put as work hard, participate actively in society and you will achieve success, is best conveyed by Whitney. She starts with an internship at fashion magazine Teen Vogue, her personality develops and she finally has her own successful MTV reality show The City in New York, where she works for designer Diane Von Fürstenberg. One clearly can find the ideals of Columbus’ romanticized dream, which professors of American Studies Neil Campbell and Alasdair Kean describe as endless progress, self-creation, achievement and success, in this example​[27]​. 
However, The Hills gives its audience a misleading picture of the American Dream. Although all the girls have limited education skills and work experience, they all are rich, successful and famous and have exciting jobs. Viewers might think that a dream career is attained not so much through tenacity or hard work, but more through ‘the vocalization of desire’​[28]​.
This destruction of the American Dream is highly visible in the so called Generation Y, the third and last topic this essay will explore. This generation, which The Hills clearly represents, is mostly defined as Americans who were born broadly between 1977 and 2000 who ‘grew into a world of total commercialization of ‘stories’’ and are completely comfortable with emerging online technologies​[29]​. 
With effortless success and reception of trophies just for participating and receiving enormous praise for small ideas, as is experienced by the protagonists of The Hills, Generation Y is a ‘product of a misguided movement (…) that has filled them with false self-confidence’​[30]​. Professor of Psychology Jean Twenge goes a bit further and concludes that the Y’s only focus on themselves and do not listen to others’ opinions​[31]​. They therefore might believe that The Hills is a copy of real life and have unrealistic or fantasy expectations of their own future and the American work ethic.
 This could have a great impact on the identity of American youth. This question of identity is important, since the Y’s are America’s future. People learn a great deal of what they believe about America from the media​[32]​, and since one can find The Hills everywhere, on television, online and in magazines, its influence can be big. However, audiences are not merely containers into which the media pours its instructions and images. It can be said that people take from American culture whatever they want and need at any particular moment​[33]​. 
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When we think of Hugh Hefner, founder of the men’s magazine Playboy, we see an 83-years-old and cigar-smoking man who is surrounded by his three blond, young girlfriends in his enormous Playboy mansion. Whether you love or hate him, this man has had an immense influence not only on the magazine market in America, but also on the magazine market in other countries. With the introduction of the American Playboy in 1953, Hefner introduced a new genre of men’s magazines. According to David Wallechinsky and Irving Wallace, Hefner decided to “strike out in an entirely different direction, accenting the cosmopolitan and intellectual male (as Esquire did), while associating sex, not with a woman standing on a street corner, but with a girl-next-door type.”​[34]​ 
Many scholars have explored the influence, acceptance and circulation of Playboy in America. In Mr. Hefner: Hugh Hefner and the American Dream, Steven Watts details the life of Hefner and his influence on the American culture.​[35]​ Elizabeth Fraterrigo also discusses Playboy’s influence on American society in Playboy and the Making of the Good Life in Modern America.​[36]​ James R. Petersen focuses on the connection between Playboy and the Sexual Revolution in The Century of Sex: Playboy's History of the Sexual Revolution, 1900-1999.​[37]​ Yet other articles discuss the role of Playboy’s Playmates in American society or make a comparison between Playboy and other magazines.   
However, a comparison in content between America and other countries has not been researched yet. Such a comparison may be important when focusing on how European countries perceived American products and on how these developed: were the foreign versions of Playboy simply copies of the original American product or did European countries give their own twist to the product? On Playboy’s website, we read that “[most] of our international editions reprint articles and pictorials from the flagship magazine. But each international edition also produces original articles and pictorials that reflect the tastes and interests of its readers.”​[38]​
	The concepts of modernization and consumerism are therefore not automatically a form of Americanization. Scholars have different approaches to which extent the advent of modernization and consumerism in Europe can be seen as a form of Americanization. Many scholars have looked into this process of adaptation after adoption. Authors such as Victoria de Grazia, Richard Pells, Richard Kuisel, and Rob Kroes agree on one thing: the audience does not simply accept the influence, but gives their own “twist” to it or, sometimes resisting the original. In other words: Europeans did not perceive the American culture as passive zombies.  This means that the audience not only received Playboy, but also adapted the magazine to its own taste. 
This research paper fits therefore in the academic discussion about the American influence on Europe. In If you’ve seen one, you’ve seen the Mall, Rob Kroes argues that the spread of American products is not one-way traffic. He focuses therefore on the “black box” approach and states that “when elements of an American mass culture transmitted to Europe are never so purely devoid of meaning, yet when they pass through the black box of the semantic transformer, they do come out in different configurations.”​[39]​ Here, Kroes introduces the concept of cultural creolization. Creolization in this context focuses on “the ways cultures have been cut adrift from the authoritative sway of the parent countries.”​[40]​ The inhabitants of the world’s periphery “feel free to rearrange the order and meanings of what they collect.”​[41]​ That means that transmission of American culture has not been as one-sided as has been presented in many studies. Richard Kuisel agrees with Kroes, arguing that “not only have recipients selected and adapted what America has sent them, they also transformed what has come into their society.”​[42]​ In his book Not like Us, Richard Pells argues that the Americanization of Europe is a myth and that Europeans have adapted American culture to their own needs and tastes instead.​[43]​ Keeping this academic debate in mind, it is interesting to look at how much the Dutch Playboy differs from the American version. Both countries have different values on, for example, sexuality. The Netherlands therefore might have transformed the magazine to its own taste, which would exemplify the aforementioned scholars’ theories on adaption and cultural creolization.
	Because countries transform products to their own needs and tastes, the fear for cultural uniformity is unjustified, argues Richard Kuisel.​[44]​ Although many Americans celebrated the new consumer society that emerged after the Second World War, many critics saw the new middle-class culture as a wasteland of conformity, homogeneity, and ugly consumerism.​[45]​ Kuisel, however, states that “the menace of global culture may be exaggerated” and that its impact is superficial and more limited than most people assume.​[46]​
This discussion about how much is adapted from American products logically leads to another academic discussion in which this research paper also fits: glocalization, a term that combines the concepts of globalization and localization. In short, glocalization, a term coined by Robert Robertson, means “the interpenetration of the global and the local, resulting in unique outcomes in different geographic areas”, in other words: a process whereby the local is integrated in the global.​[47]​ Playboy is a powerful example of this concept, because it is a product which is spread around the world (global), but has to deal with different cultures (local). In the Indonesian edition of the magazine, for example, displaying full nudity is prohibited. As a consequence of localization, the magazine is different in every country. In this research paper, I will look at how much the magazine is a part of the local culture in the Netherlands. Although both magazines have the same categories, the content could be different. These differences and similarities and the conclusions that may be drawn from these therefore perfectly fit into the discussion about glocalization.
	It is this comparison, focusing on Playboy magazines between 1983 and 1987 and 2005 and 2009, which I want to make in this paper. To determine the Dutch editors’ perceptions of Playboy, I will compare the first five years of Playboy in the Netherlands with the American editions during the same period. To see how much the Dutch Playboy developed into a magazine that is significantly different from the American Playboy, I will also make a comparison of the last five years. I hope to answer the following question:

What are the similarities and differences between the Dutch and American Playboy with regard to interviews, covers and photographs in the time periods 1983-1987 and 2004-2009?

In order to answer this question, this paper will consist of several parts. I will start with an introduction of the American Playboy. Here, I will discuss the philosophy of the magazine as presented by Hugh Hefner. Then, I will outline some important aspects of American society that can be found in the magazine. This will give the reader an idea of why I chose Playboy as the subject of this paper. The last part of this chapter consists of a profile of the Dutch Playboy. For this chapter, I will use articles on Playboy from books and journals, interviews and articles with and by Hugh Hefner, and of course Playboy magazines from the Dutch Playboy archive in Hoofddorp.
In the second part of the paper I will focus on the covers, the Playboy Interviews, and the Playmates of both the American and Dutch Playboy. I chose these three categories because they recur in every issue and are therefore comparable. First of all, I will compare the cover, which is one of the most important enticements when selling the magazine to customers. Since the Netherlands and America have different views on what is proper, it is interesting to look at how different the covers are. Secondly, I will compare the Playboy Interview. I selected this category because the Interview is the longest article in the magazine. I will compare the type of persons that have been interviewed in both Playboy’s and focus on the writing style. Furthermore, I will compare the differences in writing of both countries. Lastly, I will discuss the Playmate. I chose this aspect because the photographs depicting full-on female nudity are what made Playboy famous when it was first introduced. Furthermore, in the article “Tough Women in the Unlikeliest of Places,” James K. Beggan and Scott T. Allison argue that it is a mistake to view the Playmates exclusively through a lens of sexuality. They state that “[the Playmates] have unexpected elements of toughness in their collective nature, and in reality” and argue that the centerfold text, in which personal information on the model is provided, is virtually ignored by social commentators.​[48]​ I will therefore not only compare photographs of the women, but also their personal backgrounds. 

3. A Profile of Playboy
3.1 The Appearance of Playboy in America
	The brand name of Playboy is highly visible these days: there are Playboy nightclubs, bookstores sell Playboy magazines, and Playboy runs a popular website. Furthermore, there is a large amount of merchandise featuring the Playboy logo available, all managed by the company Playboy Enterprises International. However, the beginning of the empire was in December 1953, when the first Playboy magazine appeared in America. 
	Hugh Marston Hefner, born on April 9th 1926 in Chicago, was the founder of Playboy. In the first edition, he gave two reasons for his decision to publish Playboy. First of all, he found that “most of today’s ‘magazines for men’ spend all their time outdoors, thrashing through thorny thickets or splashing about in fast-flowing streams. We’ll be out there too, occasionally, but we don’t mind telling you in advance: we plan on spending most of our time inside.” Secondly, Hefner explained that the magazines produced at that time placed too much emphasis on travel, fashion, and “how-to-do-it” features, “from avoiding a hernia to building your own steam bath, that entertainment has all been pushed from their pages.” Hefner therefore declared that Playboy will focus on entertainment.​[49]​  
	In the same article, Hefner declared that Playboy’s target audience consisted of men between the ages of 18 and 80, who liked their entertainment served up with humour, sophistication and spice. The reader that enjoyed “mixing up cocktails and an hors d’oeuvre or two, putting a little mood music on the phonograph and inviting a female acquaintance for a quiet discussion on Picasso, Nietzsche, jazz, sex.” From Playboy, they could expect “articles, fiction, picture stories, cartoons, humour and special features culled from many sources, past and present, to form a pleasure-primer styled to the masculine taste.”​[50]​ This means that the magazine was founded with not only an erotic, but also an intellectual component in mind. Steven Heller in his article “The Art of Playboy,” therefore states that “Hefner believed that men had the right to be, or fantasize about being, libidos rogues who listened to cool jazz, drank dry martinis, drove imported sports cars, maintained hip bachelor pads, and felt good about themselves in the bargain.” According to Heller, Hefner hoped to shape a culture that “encouraged hedonistic and narcissistic behaviour” on the one hand, and social and political awareness on the other.​[51]​ 
	Playboy’s success was immense from its first issue, when the circulation hit 70.000 copies that sold out within a few weeks. According to Playboy’s website, the magazine sold so well because of its centerfold featuring a nude shot of Marilyn Monroe. Heller argues that it was “a breakthrough in an ossified culture.” The author claims that the appearance of Playboy helped men experience the sexual side of life unfettered by stultifying post war mores and pre-emptive censorship.”​[52]​ Hefner himself explains Playboy’s success by pointing out the combination of the emphasis on security and family life after the Second World War, and the beginning of the atomic age and the fears of the Cold War. He declares that “there was another way of living a life. Under all the conservatism and the repression there was this yearning for something different.”​[53]​
	Although the girls play a significant role in explaining Playboy’s success, Steven Watts contends in Mr Playboy: Hugh Hefner and the American Dream, that the magazine had a greater purpose in mind. He argues that Hefner himself has also played a key role in changing American ideas, attitudes and values. Watts insists that the Playboy enterprise “was about more than dirty pictures, more than a girlie magazine hastily slipped under an overcoat by a guilty purchaser. It was a historical force of significant proportions.”​[54]​
	The magazine reached its peak in the early 1970s, before competing magazines such as Penthouse and Hustler appeared, and Playboy’s circulation, which was then more than three million copies, declined. These new men’s magazines published photo shoots of women who wore even fewer clothes than Playboy models. Hefner in kind responded with more nudity and the “Pubic Wars” arose as a consequence. In 1975, Hefner gave up and declared that sex will always be an important element in his magazine, but without vulgarity.​[55]​ The best Playboy magazine ever sold was in 1972, when 7.2 million issues were sold. Later, other magazines such as Maxim and FHM became a danger for Playboy’s circulation. Although Playboy is still one of the largest selling men’s magazine in America, its circulation was cut from 2,6 million to 1,5 million because of the low sales.​[56]​
3.2. American Aspects of Playboy
	This research project focuses on Playboy, because some important aspects of American society can be found in this magazine. Here, I will discuss several of these features. Although this is a difficult task since scholars have different views on what is “typically American,” there are some specific characteristics of Playboy that can be argued to be quintessentially American.
	First of all, after the Second World War, America transformed into a global power and was stronger and more prosperous than all other major nations in the world. Europe and Asia had been devastated, but America’s cities, factories and farms were intact.​[57]​ America then attempted to present itself to the world as a model and as the home of civil liberties.​[58]​ This devotion to civil liberties can also be found on the website of Playboy Enterprises International. The company states that it “is committed to protecting and promoting the American principles of personal freedom and social justice.”​[59]​ Since 1965, this commitment is honoured through the Playboy Foundation, a corporate giving program that has recognized advocates for the First Amendment to the Constitution. This foundation makes contributions to both local and national not-for-profit organizations, such as filmmakers and organizations that uphold civil rights and liberties, which promote the principles of freedom and democracy in a free society, and support research and education on human sexuality and reproductive rights. 
	Since 1979, the Playboy Foundation has also established the Hugh M. Hefner First Amendment Awards to honour individuals “who have made significant contributions in the vital effort to protect and enhance First Amendment rights for Americans.”​[60]​ More than 125 advocates for First Amendment freedoms have been recognized. Persons who receive an amount of money from the Foundation, are seen a model for others. Here, one can find the principle of John Winthrop’s “A City upon a Hill (…) with they eyes of all people (…) upon us.” (1630)​[61]​ In this sermon, he warned the Puritan colonists of New England that their new community would serve as a model community for the rest of the world.
	However, both the Foundation and the First Amendment Awards are regarded to be controversial, as argued by several scholars and journalists. A journalist of New York Magazine discusses the arguments that have arisen within women’s groups about whether they ought to accept money from the Playboy Foundation.​[62]​ According to her, many women groups felt that contributions from Playboy to women’s groups could be viewed as reparations for they way Playboy portrayed them. Others argue that Hefner uses the First Amendment to legitimize his magazine, which trivializes rape, encourages molestation of children and makes jokes about sex between men and young girls.​[63]​ Furthermore, Catharine McKinnon believes that Playboy is pornography, which has played a role in the oppression of women, and that the women’s movement should stop accepting money from the magazine.​[64]​ 
	Although several scholars believe that Playboy encourages oppression of women, many other scholars argue that the magazine was a precursor of the Sexual Revolution in America that started in the 1960s. This can also be seen as an aspect of American society. During this time period, sexual behaviours changed: premarital sex, limited acceptance of homosexuality, and cohabitation for unmarried couples became acceptable, especially among higher educated Americans. However, Playboy was not the first form of journalism that focused on sexual liberation. The magazine appeared a few years after Alfred Kinsey published Sexual Behaviour in the Human Male in 1948, also known as the Kinsey Reports.​[65]​ The author discussed topics that had been taboos and challenged controversial beliefs about sexuality. He found a widespread violation of traditional sexual standards with regard to petting, masturbation and premarital sex, and explored the nature of orgasms. The sensational results shocked the general public, and confirmed Hefner’s growing sense that sex was central to the human experience and that “Americans had enshrouded it in mists of superstition and hypocrisy.”​[66]​ Furthermore, Kinsey had demonstrated that sex played a larger role in many people’s daily lives “than polite American society ever admitted.”​[67]​     
	According to Watts, Hefner has symbolized sexual liberation more than any other figure, especially when the magazine started selecting female celebrities to feature as Playmates, whereby their nude photographs were printed over a length of three pages, in every issue. Watts claims that this part of the magazine became an icon for sexual liberation in America.​[68]​ In Sex in the Heartland, Beth Bailey goes even further and argues that the Sexual Revolution would have looked much different without Playboy. Bailey believes that Playboy was revolutionary in its claiming of sex as a legitimate pleasure and in its directness.​[69]​
	As sexuality became more liberated during the 1960s, consumerism could even be regarded as a realm of freedom after the Second World War. Consumerism as a third aspect of American society can be linked to the modern consumer household in America, which emerged in the post Second World War, as described by Victoria de Grazia. She argues that: “critics and apologists alike recognize that the Unites States has almost invariably had an edge in innovations in the realm of consumer culture, and this edge has played some significant role in its global hegemony (…).”​[70]​ She holds that the consumer society was a clear form of Americanization. After the Second World War, America tried to bind Western Europe to its own concept of consumer democracy and America’s hegemony therefore was built on European territory. She states that “the Old World was where the United States turned its power as the premier consumer society into the dominion that came from being universally recognized as the fountainhead of modern consumer practices,” because Europe was the center of vast imperial wealth, had know-how, good taste and a regime that had to be overturned.​[71]​ This was one of the reasons why the United States established its legitimacy as the world’s first regime of mass consumption.
	This consumerism in America can be found in Playboy in several ways. First of all, since Playboy fills many of its pages with fashionable menswear and expensive consumer goods, it is a product that focuses on material pleasure. In an interview, Hefner said that “the material abundance as part of this social revolution had created a new appreciation for life’s pleasures.”​[72]​ He believed that the encouragement of pleasure lay at the heart of Playboy, because he wanted to change the guilty sense among generations about the enjoyment of sex in a culture carrying the burden of Puritan tradition.​[73]​ Like the critiques of feminists on the Playboy Foundation, by the development of new social movements and cultural radicalism in the 1960s, many women also critiqued Playboy in the process articulating a larger concern about their place in a consumer society. They demanded that they no longer be treated as commodities.​[74]​ Not only do we see material pleasure as a form of American consumerism, also the mass marketing of female nudity is a form of the modern consumerism society.​[75]​ Hefner became the first American who earned so much money by publishing openly mass marketing masturbatory love “through the illusion of available alluring women.”​[76]​ Furthermore, the born of the modern consumer society in America can also be linked to the mass production of Playboy. The magazine has become bigger and bigger through the years. It is not only published in America anymore, but also in 26 other countries. Its circulation from the first issue with 70.000 copies to millions of issues worldwide nowadays is also a feature of American commerce. One scholar argues that the revised measures of obscenity, in shifting concern away from the protection of the impressionable innocent, is one of the reasons of mass production. “It had the effect of legitimizing cultural production aimed at an adult market rather than at a family-oriented mass market, opening the door for increased production and distribution of sexually oriented material.”​[77]​ 
	Lastly, an aspect of the American society that cannot be missing in this chapter is the American Dream, simply put as work hard, participate actively in society and you will achieve success. Playboy has some aspects that make the American Dream visible. One of them is the photo shoot of the Playmate. This woman represents the “girl-next-door” type: she is not a professional model, but a ‘regular’ woman. A brief history of the Playmate will be described later in this paper. According to Watts, the theory of the American Dream is also visible in the person of Hefner. He argues that Hefner is a prominent figure in the modern popular culture and many praise him as an embodiment of the American Dream.​[78]​ Hefner started working as a copywriter for men’s magazine Esquire but left in 1952. He then raised several thousand dollars to publish Playboy, that later became an enormous success. Hefner found the magazine with only a hope, a prayer, and a few thousand dollars of borrowed money and grew into an American icon.
3.3 Playboy in the Netherlands
	Although Playboy features several important American aspects and has to deal with a decline of its circulation, Playboy is a success in other countries as well. The countries that are licensed to publish the magazine are Argentina, Brazil, Bulgaria, Columbia, Croatia, Czech Republic, Estonia, France, Germany, Hungary, Mexico, the Netherlands, Philippines, Poland, Romania, Russia, Serbia, Slovakia, Slovenia, Spain, Ukraine and Venezuela. In many parts of Asia, distribution and sale of Playboy is banned.
	Since this research project focuses on Playboy in the Netherlands, this subchapter will give a profile of the Dutch Playboy reader, which is published by the Dutch publisher Sanoma Men’s Magazines, and will discuss shortly the appearance of the magazine in the Netherlands in 1983. 
	A test issue of the magazine appeared in October 1982 in the Netherlands. After its success, editors decided to continue with the magazine and the second issue, with a nude photo shoot of Jerney Kaagman, appeared in May 1983 and. It had an expected circulation of 80.000 issues, but it turned out to be 60% more. Sanoma Magazines argues that the target group was much bigger than expected, because Playboy’s reputation was very positive. Later in this paper, I will focus on this topic of brand recognition. These days, the circulation is approximately 65.000 issues a month.​[79]​ According to Sanoma Uitgevers, the success of the Dutch edition is partly due to the large proportion of material of “own” journalists. Although the proportion of Dutch material, it also uses articles written by American colleagues, especially in the beginning. In the first Dutch issue, Playboy writes that the Dutch edition is “een nationaal maandblad met de internationale allure van het wereldbekende mannenblad Playboy” (“a national monthly magazine with the international allure of the famous men’s magazine Playboy”). The author states that the Dutch edition does not want to leave out the American journalists, because with their articles, the Dutch Playboy gets the international allure it wants. For example, the first Dutch issue published an article written by American Pulitzer price winner John Updike. 















4. The American and Dutch Playboy between 1983-1987 and 2005-2009
	To analyze the differences in content between the American and Dutch Playboy, I will focus on three important parts of the magazine. These parts, the cover, the Playboy Interview, and the Playmate, recur in every issue and are therefore comparable. To get an insight of how the Dutch Playboy developed, I will make a comparison between Dutch magazines from 1983 until 1987 and magazines from the last years with the American issues that appeared during the same time period.
4.1 The Cover
	From 1952 until 1983, Hefner worked together with art director Arthur Paul. In The Education of an Art Director, Steven Heller and Véronique Vienne discuss Pauls’s Playboy format, which reconciled nude photography with the sophisticated fiction and nonfiction. In the book, Hefner says that “I wanted a magazine that was as innovative in its illustration and design as it was in its concept. We came out of a period where magazine illustration was inspired by Norman Rockwell and variations on realism, but I was much more influenced by Picasso and the abstract art of the early 1950s. The notion of breaking down the walls between what hung in museums and what appeared in the pages of a magazine was unique at that time and what was Arthur was all about.”​[82]​ 

4.2 American and Dutch Playboy Covers between 1983-1987 and 2005-2009
	From the beginning of Playboy in the Netherlands, the Dutch editors made their own cover instead of using the American. Although they are not a copy, the magazine’s title and logo were the same between 1983 and 1987. Christie Hefner, ex-editor-in-chief, thinks that Playboy is the only magazine title to have ever become a true global brand. “By that I mean it’s not just a recognizable name, but also an attitude, a lifestyle, a symbol that people identify with.”​[83]​ This topic of brand recognition is characteristic for products that are widely known, such as Playboy. Although there is not an official definition for the term brand recognition, in general it can be said that it is the consumers’ ability to recognize and make associations with a firm’s brand image. 
	Using Playboy’s title is an important marketing strategy, because “if the qualities of a particular commodity could be condensed into a single name or emblem, people would buy the good because they recognized it.”​[84]​ De Grazia describes this New World marketing as one that emphasized the products’ personality, highlighting outward charms that compensated the consumer for not knowing its place of origin or its qualities.​[85]​
	Although the Dutch magazine took over the American title, the Dutch editors used the Dutch slogan “Alles wat Mannen boeit” (“Everything Men like”) on the cover instead of the American phrase “Entertainment for Men” between 1983 and 1987. However, in the 1990s, the American slogan was used on Dutch issues, but in 1997, the Dutch Playboy decided to leave the English slogan “Entertainment for Men”, and to use the Dutch phrase again, despite that English slogans are remembered better by consumers than Dutch slogans.​[86]​
	Another recurring part of Playboy’s brand recognition, besides its title and subtitle, is the famous rabbit head, probably one of the most identifiable brand logos in the world, which is visible on both the Dutch and the American cover between 1983 and 1987. Hefner thought that an animal as a male symbol would be a nice variation on the male symbols used by Esquire and the New Yorker. He once explained that he chose this rabbit, because of its “humorous sexual connotation, and because he offered an image that was frisky and playful,” with the tuxedo as a sign of sophistication.​[87]​
	Paul originally wanted to use the symbol as a characteristic endpoint to articles, but those plans changed when it became Playboy’s corporate visual identity as well. Since then, it has identified hundreds of products and services of the Playboy Corporation. Paul wanted the logo to be small, so that he could move it around on every cover. In the early years of the magazine, Paul used the rabbit as a conceptual element and tried to find ways to insert the bunny into the design, so that covers became games that challenged the reader to find the trademark. The logo could be everywhere: in a corner, on a tie clasp, or fashioned on the legs of a cover model. It is the same ‘game’ that we also find on the Playboy covers in the Netherlands during the first years, but it is not visible on every Dutch cover between 2005 and 2009. 
	The other differences between the Dutch and American cover is mostly recognizable in the cover models. First of all, none of the sixty American Playboy cover models between 1983 and 1987 are black, while the Dutch edition published two black models during that time period. This is significant, because America‘s society is more multicultural than the Dutch. However, when focusing on the last five years, none of the two countries published black models, which can be described as a similarity. Blacks have always had another position than whites in the world of modelling. The rapport Invisible People focuses on the underrepresentation of people of color in American magazines and ads and concludes that black people were underrepresented and mostly depicted in stereotypical roles, such as athletes or musicians.​[88]​ 
	According to Linda Wells, founder of the women’s magazine Allure, covers are a real problem. She admits that sales are significantly lower when they put a person of color on the cover. And, as she insists, since the objective of a cover is to appeal to the majority of the buying public, it is dangerous to try to put a greater number of covers with people of color.​[89]​ In the Dutch newspaper Trouw, Cécile Narinx, chief-in-editor of the Dutch magazine Elle, also argues that black models on the cover of a magazine influence the sales in a negative way. She states that “de regel is inderdaad: zwart verkoopt niet” (“It is true that black does not sell”).​[90]​ In the same article, Giovanni Massaro, who works at a company that wants to increase diversity in media, insists that black covers drive away costumers. They use therefore their already existing connections with model agencies, where black models are underrepresented.​[91]​ However, some black models appeared on the American Playboy cover before 1983. The first African American women who posed on the American cover of Playboy was Darine Stern in October 1971. She was not the first black model in the magazine. Jennifer Jackson was featured as Playboy’s first black Playmate in 1965. 
	Secondly, there is a difference in the degree of nudity. While none of the American cover models show their breasts between both time periods of this research paper, more than half of them show their breasts on the Dutch issues. Although there are no academic sources that focus specifically on Playboy and its nudity on covers, it can be argued that this topic can be seen in the broader context of explicitness. Rob Kroes states that when American mass culture travels abroad, “in many cases the exploration of cultural frontiers is taken to more radical lengths than anything might see in America.” He then insists that sexual joy and freedom are merely hinted in, for example American commercials, European posters are often more explicit.​[92]​
	Then, culture must also be viewed in relation to history. In The Puritan Origins of the American Self, Sacvan Bercovitch states that the American culture must be viewed in relation to the rhetoric, ideology and culture of the ideas of Puritan religion that is remembered for its repressive attitudes toward sexuality. He shows that a lot of what has been taken for granted has a Puritan origin.​[93]​ In “Nederland als meest progressieve land ter wereld” (“The Netherlands as the most progressive country in the World”), James C. Kennedy describes the Netherlands as a very progressive country. He emphasizes not only the role of the Dutch people who are responsible for this view, but he also emphasizes the role of foreigners, who see the Netherlands as a liberal paradise with a maximum laissez-faire attitude.​[94]​

4.3 The Playboy Interview 
	Secondly, I will discuss the similarities and differences between the American and Dutch Playboy Interview, the longest article in the magazine. In the interview, a person of some national importance is explored in great depth through probing questions and edited answers. The interviewees have all a variety of backgrounds: from Vladimir Nabokov and Stephen King to Fidel Castro and Boy George, from Ian Fleming and Sean Connery to the Beatles and Jean-Paul Sartre. Barry Golson, who was editor of the Playboy Interview from 1975 to 1989, argues that “the interview isn’t an article about someone. To an extent, it is by that person. The interviewer has to prod and challenge and draw out, but ultimately the subject of the interview must have enough to say – and the ability to say it well.”​[95]​
	In The Magazine’s Writers Handbook, he explains that he selected each subject, asked the writer to show him between a hundred and five hundred question in advance, and then discussed all aspects of the subject with the writer to select the questions to ask. Thirty to forty hours of taped interview sessions were expected. From these tapes, the spontaneous looked published interview was pieced together.​[96]​ Murray Fisher, another editor of the interviews, said that the process is much about time. “Celebrities are used to being interviewed. They have a ready-made set of answers to questions they’ve been asked before. So you ask those, but then you don’t leave. You let them exhaust their repertory of defence mechanisms, and after three or four hours you're down to bedrock. That’s when it gets interesting.”​[97]​
4.4 American and Dutch Playboy Interviews between 1983-1987 and 2005-2009
	During both time periods, the American and Dutch Playboy published the Playboy Interview in every issue. Some aspects did not change between the two editions during these periods. First of all, the form of the published interviews, question-and-answer, is used by both. According to a The New York Times journalist, “Playboy developed a journalistic form that has become a virtual trademark, in the same way that The New Yorker put its own stamp on the personality profile.”​[98]​ This form of writing works well, as stated by Peter Jacobi. He insists that the question-and-answer form works as background, sidebar and as a way to answer the reader’s questions about a situation or problem. In the writer’s view, when using this format, the reader should be asking and learning.​[99]​ Secondly, the tone of the interviews of both magazines has become more conversational through the years. This is visibly through the shorter questions and through the shorter length of the interviews. 
	During both periods, also some differences can be found. First of all, in the American introduction of the Playboy Interview, journalists provide a fair amount of information on the setting of the interview and the attitude of the interviewee. For example, in the August 1985 issue, Jeffrey M. Elliot and Mervyn M. Dymally interviewed Fidel Castro. In the introduction, they write that “[w]e are sped to the Presidential Palace. As we enter, we are met by an armed guard. He stops us and clears us for entry. The door opens and there is Fidel Castro” and “Friday. We sleep until ten A.M. Although we have made Herculean progress, we’re not finished. Castro wants to get to all our questions, regardless of the time it takes.”​[100]​ Arthur Kretchman, the executive editor of the interviews for several years, affirms the personalized introduction and explains that “[w]e’ve also worked to give the reader a sense of where the interview took place and under what circumstances. With the Robert Maxwell interview, which ran in October 1991, it was important to give a sense of the chaos surrounding him at the moment.”​[101]​ The Dutch Playboy, on the other hand, only focuses on the background of the interviewee in the relative short introduction.
	Looking at the differences by time period, it is important to look at the background of the interviewees and to the amount of copied material of American interviews by the Dutch editors. A list of the interviewees between 1983 and 1985, and 2007 and 2009 is therefore attached in the appendix of this paper. To research the differences, the interviewees are divided into several categories: film, music, politics, sport, business, and journalism. Although there are not big differences between the background between the American and Dutch interviewees in the issues during the first period, it can be argued that the American editors focus more on sport than the Dutch editors, and that the Dutch interviews focus more on politics. Furthermore, the American Playboy Interview has 16% of women as interviewee, while the Dutch Interview only has an amount of 8%. When focusing on the Americanization of Playboy, the Dutch editors copied 16% of the interviews from their American collegians and translated them into Dutch during the same period. 
	However, when looking at 2007 until 2009, there is a striking difference visible. While the 46% of the American interviewees are actors or actresses, only one (0,04%) of the Dutch interviewees is active in the film industry. Keeping in mind that this interview is also a translation from the American version, the Dutch interviews does not focus on national actors or actresses at all during this period. The Dutch focus, on the other hand, is more on politics, since 25% of its interviews are with politicians, while none of the American interviewees are politicians. Only two Dutch interviews had been translated from the American interviews. It can therefore be argued that the American Playboy Interviews focus more on entertainment than the Dutch Interviews.  
4.5 The Playmate
Lastly, I will discuss the Playmate, a three length page photograph of a naked woman or semi naked woman in the centerfold of every issue. In the early years of Playboy, the Playmate was an anonymous woman since no background information about the model was provided. Furthermore, Playboy bought the rights of the nude photo’s from others. This changed quickly when the photographers of the magazine shoot the Playmates instead of buying photos. Then, Playboy began to extent the number of photos of the model: not only nude pictures were presented, also the photos of the Playmate’s normal life and personal background information were included. This concept of the Playmate changed her from an anonymous woman into a “girl-next-door-type.” That means that Playmates can be everywhere, as presented by the first girl-next-door-type Janet Pilgrim in 1955. The additional text in that issue stated that “[w]e suppose it’s natural to think of pulchritudinous Playmates as existing in a world apart. Actually, potential Playmates are all around you: the new secretary at your office, the doe-eyed beauty who sat opposite you at lunch yesterday…We found Miss July in our own circulation department.”​[102]​ (​http:​/​​/​sn128w.snt128.mail.live.com​/​mail​/​RteFrame_15.1.3028.1103.html?pf=pf" \l "_ftn55" \o "" \t "_blank​) In other words: the Playmate is a hometown girl who might be living down the street from the reader.

4.6 American and Dutch Playmates between 1983-1987 and 2005-2009
Between the first time period, there are a few significant similarities noticeable between both Playmates. First of all, the Dutch Playboy took over the American Playmates partly. Jan Heemskerk senior, at that time chief-of-editor, once told a Dutch newspaper that he partial used American photographs; otherwise it would be too expensive.​[103]​ Although the amount of same models, the other Playmates were shoot by own photographers. Here, similarities are visible as well. Both the American and Dutch Playmates have an innocent look and pose in a normal and domestic setting, such as the bedroom or living room. Furthermore, for a large amount, both models use an article of dress; however, the full bodies are always visible. Then, both editions publish background information through a handwritten page and publish photographs of the model’s daily life as well. In general, there are not string differences between both Playmates during the first period.
A lot has changed during the years. When focusing on the second period of this research paper, it can be argued that the type of Playmates have changed in both the American and Dutch issues. Current chief-in-editor Jan Heemskerk junior states that nowadays the model need a more sexual attitude, has to be younger, and tighter than before: “De maatschappij seksualiseert” (“Society sexualizes”). He insists that the first Dutch Playmate, Ellen Soeters, would not fit in today’s Playboy, because beauty ideals changed during the years.​[104]​ Although both Playmates have developed into women of today’s Western beauty ideals, which is a flat stomach, no small breasts, narrow waist and so on, the American setting of the photo shoot have not experienced a real development. Models still especially pose in domestic settings, while Dutch models pose much more in unexpected settings, such as the beach, in the river, or at a harbour. Then, another difference can be found in the concept of the “girl-next-door.” While the American edition still uses the same model to provide background information on the model, which is a handwritten page with several standard questions, the Dutch edition has become much more modern by leaving the hand written page and use the question-and-answer form on a computer typed page. Furthermore, the Dutch questions, such as “Describe you ideal sex night,” are more daring than the information provided in the American edition, such as a description of the model’s charity she supports. The other part that makes the “girl-next-door” concept, photographs of the model’s daily life, is still visible in the American Playboy. The Dutch version, however, decided to stop publishing many photographs of, for example, the model’s work or hobbies, and put the focus more on nudity photographs.
However, in both magazines the Playmate is more than just one photograph. In an article written by James K. Beggan and Scott T. Allison, it is argued that the “contradiction created by the juxtaposition of the nude imagery and “tough” background is the basis for the present article”.​[105]​ The authors present an analysis and conclude that a mistake to view the Playmates exclusively through a lens of sexuality. This statement is based on the centerfold text and other pictures that comprise the Playmate’s pictorial. They argue that most social commentators ignore the text and this “modifies the possible meanings construed from the nude pictorials and makes it difficult for the reader not to be struck by the personalities of the Playmate”.​[106]​
5. Conclusion
	After researching the similarities and differences between the American and Dutch Playboy between 1983 and 1987, and 2005 and 2009, it can be argued that the Dutch version of Playboy has transformed from an American product into an independent product. While it during the first period heavily focused on the American lay-out and content, it created its own version through the years.
	Focusing on the covers of both editions, the Dutch magazine has created its own slogan and is more “radical” by showing much more naked and using more black models than its American collegians. Although the Dutch version did not publish any black models during the second period, it still shows more nudity on the cover. That means that the Dutch Playboy cover had its own “values” from the beginning in 1983. Unlike the cover, there is an important development visible when looking at the Playboy Interview. Between 1983 and 1985, both editions focus on the same types of interviewees, such as politicians or musicians, but during the last years, the Dutch Playboy changed its direction and interviewed national politicians in a fourth of all its interviews, while the Americans heavily focused on celebrity journalism and interviewed many actors and actresses. Lastly, as the American and Dutch Playmates were more or less the same during the first period, later the Dutch Playmates have become more an own product of the Dutch editors, since many of the models are not copied from America anymore and the background information that is given provides more sexual related themes than the background information in the American version. It is noticeable that the American photographs of the Playmates are more decent than the Dutch photographs, when not only focusing on the personal information, but also when focusing on the setting.
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Playboy Interviews in the American Editions from May 1983 until April 1985

Ansel Adams - 		art
Stephen King - 		journalism
Earl Weaver - 			sport
Ted Turner - 			business
The Sandinistas - 		politics
Cast of Hill Street Blues - 	film
Kenny Rogers - 		music
Tom Selleck - 		film
Dan Rather - 			journalism
Paul Simon - 			music
Moses Malone - 		sport
Joan Collins - 			film
Calvin Klein - 		fashion
Jesse Jackson - 		politics
Walid Jumblatt - 		politics
Bobby Knight - 		sport
Shirley MacLaine - 		film
David Letterman - 		journalism
José Napoléon Duarte - 	politics
Paul McCartney  - 		music
Holdie Hawn - 		film
Steve Jobs - 			business
Correspondents of 
60 Minutes - 			journalism
Wayne Gretzky - 		sport

Playboy Interviews in the American Editions from January 2008 until December 2009

Tina Fey - 			film
Matthew McConaughey - 	film
Gary Kasparov -		sport
Chad Kroeger - 		music
Fareed Zakaria - 		journalism
Steve Carell - 			film
Dr. Drew Pinsky - 		film
Ben Stiller - 			film
Dana White - 			business
Pete Wentz - 			music
Daniel Craig - 		film
Hugh Jackman - 		film
Richard Branson - 		business
Hugh Laurie –			film 
Kenny Chesney - 		music
Seth Rogen - 			film
Chuck Palahniuk - 		journalism
Shia Lebeouf - 		film
Alec Baldwin - 		film
Seth MacFarlene - 		film
Woody Harrelson - 		film
Benicio del Toro - 		film
James Cameron - 		film

Playboy Interviews in the Dutch Editions from May 1983 until April 1985

Dick Dolman - 		politics
Peter Faber - 			film
Gabriel García Márquez - 	journalism
Niki Lauda - 			sport
Rijk de Gooyer - 		film
Max Moszkowicz - 		politics
Sylvia Kristel - 		film
Rudi Carell - 			music
Johan Maasbach - 		politics
Tom Selleck - 		film
Pieter Lakeman - 		business
Joan Collins - 			film
Aat Veldhoen - 		painter
Roel van Duijn - 		politics
Peter Post - 			sport
Urbanus - 			cartoonist
Jan Cremer - 			journalism
Roman Polansky - 		film
José Napoleón Duarte - 	politics
Paul McCartney - 		music
Wulf Engel - 			cook
Freddy Vreven - 		politics
Willem Ruis – 		journalism
Gerard Toorenaar - 		police

Playboy Interviews in the Dutch Editions from January 2008 until December 2009

Dries Roelvink - 		music
Theo Maassen - 		cabaretier
René Froger - 			music
Ruud de Wild - 		radio
Harry Mens - 			politics
Gerard Spong - 		politics
Garry Kasparov - 		sport
Leon de Winter - 		journalism
Kader Abdolah - 		politics
Jonnie Boer, 
Ted Langenbach, 
Leo de Boer - 			art
Daniel Craig - 		film
Kurt Klaus - 			business
Guusje ter Horst - 		politics
Bert van der Veer - 		television
Remy Bonjasky - 		sport
Richard Branson - 		business
Alexander Pechtold - 		politics
Ronald de Boer - 		sport
John Legend - 		music
Gerard Joling - 		music
Kenneth Perez - 		sport
Wim van de Camp - 		politics
Eddy Zoëy - 			television
Diederik Samson - 		business
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Living the rich life in New York City: buying Manolo Blahnik shoes on 5th Avenue, attending exclusive parties in SoHo, and feeling love at romantic dates in Central Park. It all happens to Carrie, Miranda, Samantha, and Charlotte, the four protagonists of the American television series Sex and the City. Although they clearly portray different types of personalities, they have one thing in common: they all are American and white. Not only when focusing on the protagonists, but also when focusing on other personalities in Sex and the City, it can be argued that only a small part from all its actors and actresses is from an ethnic minority group. 
The portrayal of ethnic minorities on television has been a much debated topic among scholars. While Thomas Ford discusses the underrepresentation of ethnic minorities in television series,​[107]​ Dana E. Mastro and Bradley S. Greenberg focus on the portrayal of ethnic minorities in prime time television series. They state that scarce depictions are often accompanied by “narrowly defined portrayals which suggest an adherence to and reinforcement of white, mainstream conventions.”​[108]​Another aspect of the portrayal of ethnic minorities on television is discussed by George Gerbner. He argues that minority portrayals in television programs influence people’s perception of minorities.​[109]​ 
The portrayal of minorities on television has been a widely discussed topic for several reasons. First of all, whether intentionally or unintentionally, both news and entertainment media, such as television series, “teach” the public about minorities.​[110]​ However, audiences are not merely containers into which the media pours its instructions and images. It can therefore be said that people take from American culture whatever they want and need at any particular moment.​[111]​ Secondly, examining such portrayals informs the public about the issue of stereotyping. Such surveys are therefore a potential contributor to diminish ethnic stereotypes.​[112]​ Then, the media do not only have influence on how others view minorities, but also on how they view themselves. This debate can be seen in the quest for cultural validation, as described by Thomas Clark. He argues that minorities have the desire to be seen as legitimate in their own right, “and wish to assert their particular differences form prevailing social norms and want to be accepted by the larger culture they are challenging.”​[113]​ 
	However, this research paper will not focus on television in general, but on the television series Sex and the City. Looking at this program as a form of American popular culture is important when understanding the whole character and nature of American society. George Lipsitz argues that “American Studies has suffered from an overemphasis on what has been articulated from within the profession, and consequent under emphasis on the voices, power struggles, and ideological conflicts outside it.”​[114]​ His piece makes one aware of “listening” to American popular culture and thus not to ignore shows such as Sex and the City as part of the American identity. To summarize, this essay will try to answer the following research question:

How are ethnic minorities being portrayed in Sex and the City?






















3. An Introduction of Sex and the City
Sex and the City is an American television series, consisted of 94 episodes, which originally ran from 1998 until 2004 on the channel Home Box Office (HBO), and was one the highest-rated sitcoms during these years. Over its six seasons, Sex and the City was nominated for more than fifty Emmy Awards, winning seven times. It also has been nominated for 24 Golden Globe Awards, and it won eight. The 94 episodes were based on Candace Bushnell’s columns on love and fashion in New York City that appeared in the New York Observer, titled “Sex and the City.” Later, these columns were anthologized in a book and became the basis for the popular and famous series and a movie that appeared in 2008. 
	 The four protagonists of the hit series, journalist Carrie, lawyer Miranda, PR executive Samantha, and art gallery manager Charlotte, all live a fancy life in New York City during the late 1990s and early 2000s. All of them are in the mid-thirties, except Samantha, who is in the forties. The main issue of the four ladies is how to find “him”: Mr. Right.
	Each episode is based on Carrie’s research for her next column for the New York Star, entitled “Sex and the City.” The continuing story lines especially deal with being a woman, and are merely based on sexual issues, how-to-find Mr. Right, fashion, citizenship, and the life of a singe woman who negotiates the Manhattan dating scene. Each of the four girls provides a unique perspective, for example on sexual experiences and date disasters, which becomes clear during direct and revealing conversations about sexuality and romance. Never, according to journalist Stephen Holden, “has sophisticated girl talk been more explicit, with every kink and sexual twitch of the urban mating game noted and wittily dissected” in an American film or television series.​[115]​ 














4. Portrayal of Ethnic Minorities in Sex and the City    
	Although minorities do not play a significant role in Sex and the City, a few personalities belong to an ethnic minority group. This chapter will discuss how these personalities are being portrayed in the series and look to what extent can be spoken of stereotyping.	
	In one of the episodes of Sex and the City’s third season, Samantha explores the difficulties of dating Chivon, an African American man.​[119]​ This episode highlights on the one hand the civil rights of sexual freedom and on the other hand emphasizes racial authenticity. The civil rights of sexual freedom become clear when Chivon’s sister, who is against the relationship between a black man and white woman, yells at Samantha in a club, telling her that she will never be able to pass: “You don’t belong here. You can never understand what I’m talking about.” Samantha retaliates with a declaration of her sexual freedom: “Excuse me. But no women, no matter what colour, has the right to tell me who I can and cannot fuck.” On the other hand, the episode represents African American’s integrity and self-sufficiency by Chivon’s sisters’ considerations of racial solidarity and kinship. Because of his dominant sister, Chivon breaks up with Samantha. As he consequence, he is depicted as somebody who can not defend himself against his controlling sister. It can therefore be argued that the angry sister represents the stereotype of the dominant African American woman.​[120]​ In The Dominant African American Woman, Donald Sharief analyzes the behaviour of African American women and argues that the stereotype of the dominant sister has its origins in the slavery time: “Black women have been watching white women live well since slavery (…) White women do not understand you like black women do. How can they when they have not experienced slavery like we have?”​[121]​ Susan Zieger however, concludes that this episode is an example of how things work in a city with alternate styles and identities.​[122]​
In the sixth season, Miranda is the one who dates an African American man, the successful doctor Robert. Because Robert enters the program in the last season, it is, according to Deborah Jermyn, “difficult not to think that the writers by this time felt compelled to respond to the growing evidence that Sex and the City’s New York was overwhelmingly white.”​[123]​ However, Miranda decides to break up with Robert because she is still in love with Steve, her white ex-boyfriend. Robert becomes angry, telling her that she used him just for sex. When Steve confronts Miranda’s ex-boyfriend with his angriness, he is with two black women about to engage in a threesome. This situation and the relationship Robert and Miranda had, can be seen as a reaffirmation of the stereotypes of black man who only have relationships with women based on sex, financial motives, and curiosity.​[124]​
	Although the portrayals of African Americans in Sex and the City are merely based on stereotypes, the portrayal has changed over the years, as described by Mastro and Greenberg. In 1960s television series, many African American personalities lived in ghettos, were depicted as lazy, unintelligent, and untrustworthy and were designed to entertain a white audience. By the 1980s, such portrayals seemed to disappear and greater equality of characterizations emerged.​[125]​
	Not only African Americans are being portrayed as, for example, the angry black sister or as the man who only has sexual relationships with women, but also the roles of Asian Americans in Sex and the City are being portrayed as stereotypes. In the series, Charlotte and her husband adopt a Chinese girl, named Lily. This girl, however, is always there, but always voice-less, in both the series and the Sex and the City movies.  She seems therefore very shy. Janelle Reinelt states that this stereotype of the shy Asian American has its origin in the nineteenth century, when “the newly ‘introduced’ Chinese race was most easily understood in the context of existing racial stereotypes, and the slavelike treatment of Chinese labourers.”​[126]​ The nation’s 300.000 Chinese Americans were moving ahead on their own with no help from others. This was ideal for Americans, because they were comparatively cheap workers. 
	However, as Reinelt argues, a new kind of Chinese race is being constructed the last years: “The new Chinese is successful, well established, and well connected, both domestically and internationally.”​[127]​ Although the old aspect of the “Chinese race”, the aspect of the “new Chinese race” is also visible in Sex and the City. Despite it is significant that Asian American people almost do not play a role at all in Sex and the City, their successful, trendy and new restaurants are visible in almost every episode and thus play an important role. For example, the girls attend the exclusive opening of a new East Asian restaurant, called Tao, and Samantha is a huge fan of the Japanese restaurant Samba Sushi. According to Warren Cohen, the Asian cuisine is popular among American consumers and its popularity will increase. However, not only the Asian food becomes more visible in America, also an significant number of Americans attend Asian movies, practice Asian martial arts and look to Buddhism for spiritual guidance. Since Asian popular culture has a significant impact on American culture, Cohen argues that it is time to recognize the “Asianization” of America.​[128]​ It can therefore be argued that the comparison between high number of Asian restaurants and the low number of Asian American people in Sex and the City is not based on reality. 
	Then, in the sixth season, the Russian artist Alaksandr Petrovsky becomes Carrie’s newest lover. At first sight, his romantic attention seems to be nice to Carrie. However, the relationship becomes a nightmare when Petrovsky separates his life from her life: he refuses to talk about his work with Carrie or to introduce her to his friends. When Carrie wants to introduce Petrovsky to her friends, he does not show up in the restaurant. Although his bad moods, Carrie decides to move to Paris with him. It turns out to be a mistake. She feels lonely because her boyfriend only spends time on his new exhibit and leaves here alone. Such a negative portrayal of a Russian man has become almost commonplace, as argued by Rebecca Kay. She states that the “degeneration of a nation can be best typified by the image of the self-pitying drunk, defeated by circumstance, spiraling into an early grave.” According to her, the stereotypes of a Russian man consist of a man who is unable to adapt to change, who is inherently inclined to indulge in harmful and addictive behaviours, and who keeps separates his own life from his family.​[129]​ Petrovsky represents all these aspects: he can not get used to a relationship with a new woman, he has his strange addiction to work, and he does not want to share his private life with Carrie.
	Furthermore, Kay insists that there is, both inside and outside Russia, something “intrinsically hopeless” about the state of Russian men in the media. This has been a recurrent theme in the media over the past decade: “The notion that men, or male identity, are in crisis is one which will be familiar to many western readers who have no great interest in what passes for ‘news’ in Russia.”​[130]​ Sex and the City, depicts Petrovsky as a depressive man who, as Kay writes, is in crisis. When Carrie’s “Mr. Right” flies to Paris to get her, the viewer sees two happy white Americans and a depressive Russian.
   

5. Conclusion
	In conclusion, after focusing on three minority groups in Sex and the City, African Americans, Asian Americans and Russian Americans, it can be argued that the series portrays ethnic minorities in more negative settings than its white personalities. Focusing on Chivon’s sister for example, she is portrayed as the stereotype angry black woman who does not accept the relationship between her black brother and his white girlfriend. As a consequence, Samantha seems anti-racist by accepting Chivon’s decision to break up with her and Chivon’s sister seems racist. Also the little Chinese girl Lily, is portrayed as being shy, which is a stereotype of Asian Americans, according to many scholars. While she is portrayed as a shy girl, the four white protagonists of the series are not shy at all, but very audacious. Although the girl is still young, a difference between the white protagonists and the Asian American can be seen: the white women are being portrayed as more affluent than Asian Americans. Lastly, the depressive Russian Petrovsky, Carrie’s lover, is being portrayed as a selfish and rough man who does not ladies treat well. In other words: Petrovsky portrays the stereotype of a Russian man, as described by Kay. Because of the amount of stereotypes of minorities in Sex and the City, it can be argued that the viewer gets a wrong image of minorities in the United States.  
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Summary “Civilities and Civil Rights Greensboro, North Carolina, and the Black Struggle for Freedom” – William H. Chafe

Iris Kranenburg – 61425693


The major subject in “Civilities and Civil Rights” is the struggle of America’s black community to gain the same rights as white citizens. The author Chafe therefore focuses on a thirty-year-period in the city Greensboro. This is an interesting choice, because Greensboro was an important and symbolic place for the black revolution. The city had a leadership position in a changing South and had become synonymous with the start of a civil rights revolution. Chafe discusses the beginning of the struggle and the significance of the famous sit-in’s for the development of equality. In addition he discusses the reactions of white political and economic leaders to the black movements. 
	Chafe starts with the mixed history of Greensboro. Before 1900, the city differed from the traditional plantation South: many blacks were skilled workers and earned similar wages as whites. After 1900 Greensboro moved to a system that excluded blacks from economic and political opportunities. On the other hand, blacks had better economic opportunities in Greensboro than in other cities: the city had the best black public schools, important churches and exemplified the pride and hope of the black community. The black community in Greensboro was on the move, but they still remained ‘second class citizens’ in many ways.
	Chafe then describes the years after the landmark decision Brown v. Board of Education in 1954. In this ruling, the Supreme Court declared that separate public schools for white and black children denied black children’s equal opportunities. 
	Blacks were optimistic about this new rule, but that changed with the Pearsall Plan (1956-1966), a North Carolina school desegregation plan that gave locals the power to close schools instead of desegregate. A politics of moderation with no change at all was the result.
	It was the beginning of the civil rights revolution in the 1960s that started with the sit-ins in Greensboro: protests in lunch spots from blacks who demanded equal service with white people. This action had triggered a massive social movement across many states and created a new method for carrying on the struggle. The activism became even bigger when many people became member of the NAACP, a civil rights organization and Martin Luther King became an important leader of the black community. The new combination of direct-action demonstrations and the economic boycott took its toll on the store owners and after several months, more than one hundred towns had already desegregated their lunch counters. Token desegregation became the key word for whites.
	That means that the sit-ins did not bring final victory to the black community, so the struggle went on in 1962 and 1963. Tokenism would no longer suffice and substantive change must come, according to the black community. There was a lot of resistance to these new and independent protests and the time of patience was gone. As a result, the largest civil rights protests ever to occur in North Carolina took place in Greensboro during May and June of 1963. Protests at restaurants, cafeterias and theatres which excluded blacks, intensified and many demonstrators chose to be arrested. Filling the jails became a primary strategy for putting pressure on the city and a decisive victory clearly had been won. 				Still most of the underlying problems of structural and institutional racism remained when the demonstrations stopped. The years after 1963 became a new struggle with other problems. One problem caused another problem. The housing situation –bad conditions and the inability to move out- of the blacks caused school tensions. The Greensboro school board adopted the most minimal steps toward desegregation and then only under pressure and in 1968 school desegregation was still a problem. Over the next three years, the lines on school desegregation only became worse. These problems were related to a lack of political representations by and for blacks. Only wealthy whites who had a monopoly on superior legal talent, hold office in the city council and blacks did not have a representation.
	Blacks could not accept these positions, but the direct demonstrations, as mentioned before, were over. They did not work anymore. During the late 1960s a new generation of black political movements, activists and revolutionists came up and formed the Black Power base. This group did not believe in the goodness of whites and attacked white supremacy on a radical way. They wanted to take power for themselves by community organization instead of working together with white control. Especially black middle-class leaders recognized the value and effectiveness of the actions. Many whites, of course, were against these actions and forced them, but also blacks, such as older leaders distanced themselves from the activists.
	But even with many opponents, the radical group remained important. It became even more important with Martin Luther King’s assassination in 1968.  Protestors became engaged and joined the violent battle and events built rapidly toward a full-blown confrontation. This was the point that Greensboro transformed into an armed camp and several violent events caused chaos in the public police record: authorities, police, National Guard and local officials overreacted and a double standard of police and journalists appeared.
	It is clear that the chaos in Greensboro came to a peak in 1968 and 1969 and the city was in the middle of a racial crisis. Leaders of both races had to search for solutions since the use of force had gone too far. According to Chafe, several important issues evolved from 1969 to 1972. First, would the white community support efforts to build new structures of interracial cooperation? Chafe therefore focuses on a committee of the Greensboro Chamber of Commerce which transformed the situation. With its decision that Dudley High School students could decide for themselves whether whey wished Claude Barnes –a black student- excluded from the ballot, it emphasized on total community, a new approach. 
	The second question Chafe mentions is: could black unity be maintained in the face of white conciliation attempts? This question was ambiguous: on the one hand the community stood as one in support of workers victimized by an unfair wage system, but on the other hand Greensboro had become the center of Black Power in the South. 
	Lastly, how would school desegregation interact with the other two issues? School desegregation was on its way with a new policy of a new generation of school board officials.  That said much about Greensboro’s progressive mystique and the solidarity and flexibility of the black protest movement. 
	Greensboro had achieved a new maturity of race relations, because the city was the proof that blacks and whites could work together. This all caused new forums for interracial communication and a framework was created for middle-class cooperation across racial lines. Because of the black unity, blacks achieved more victories in the years after 1969 than ever before.
			The book offers a great insight in the black struggle for equality in Greensboro.  Because Chafe only focuses on Greensboro one gets a pretty detailed view of what happened during the period of desegregation. Chafe not only tells all the important events in a clear way that the reader will understand, he also links events to Greensboro past, so one gets a better view of why things happened. In addition, Chafe uses spoken sources and that is an interesting way of collection information instead of only written sources.
			The book is very readable on the one hand, but on the other hand it is a bit superficial. Chafe tells what happened and why, but does not give an analysis in the chapters. This analysis comes at the end in the last chapter Struggle and Ambiguity. It probably would be better if he gave the reader this analysis during telling the events. In this last chapter, Chafe gives an interesting view on Greensboro. According to Chafe, it would be unlikely that Greensboro would have been the birthplace of the student civil rights movement without the politics of moderation. In general, the civil rights movement in Greensboro was like a series of waves on an incoming tide. Chafe on page 340: “Each time a civil rights protest took place, pledges of improvement caused the wave of protest to recede in the expectation that the promises would be acted upon.”




























































The (Un)consciousness of Black- and Whiteness in The Bluest Eye

The topic of racial consciousness or racial awareness has always been important in American history. The consciousness of black- and whiteness is also one of the main themes in Toni Morrison’s controversial novel The Bluest Eye​[131]​. This essay will show, on the basis of some examples from the book and several essays from Critical White Studies – Looking behind the Mirror, that the black Pecola has different thoughts than the white persons in the book towards skin color.
	 Since its appearance in 1970, The Bluest Eye has been widely discussed among scholars, because the book deals with controversial issues, such as rape and discrimination, during the 1940s in North America. In short, the young and black protagonist of the story Pecola Breedlove has a depressing and troubled life: people tell her she is ugly, she is raped by her father, and her child is born prematurely and dies. The discrimination Pecola has to deal with is one of the reasons of her difficult life. For example, we read that several white boys make fun of Pecola (‘“You can’t get out. You’re my prisoner,” he said. His eyes were merry but hard.’​[132]​) and the grocer treats her different because she has an other color (‘The total absence of human recognition – the glazed separateness.’​[133]​). 
Here, we see on the one hand that a dominant white society makes Pecola aware of her own color. This is also what Professor of Psychology Bonny Kae Grover describes in her essay “Growing Up White in America?”. She states that ‘Blacks and Indians and Asians have to handle their own racial and ethnic selves with some level of awareness whites are not used to, even when they’re celebrating who they are. (…) they sill have to be aware of themselves in the context of a larger society that is just not like them.’​[134]​
On the other hand, discrimination makes Pecola also conscious of what it would mean to be white. To escape reality, she creates her own dream world where she is a girl with blue eyes, like many white women. Pecola ‘wanted to rise up out of the pit of her blackness and see the world with blue eyes’.​[135]​ To her, having blue eyes is the standard for beauty, love, and happiness. In other words: whites are beautiful and live the good life, whereas blacks are ugly and have a hard life. 
That it is easier to be white than to be black is what Professor of Law Barbara J. Flagg focuses on in her essay “Transparently White Subjective Decisionmaking: Fashioning a Legal Remedy”.​[136]​ She argues that color affects white decision making towards blacks: ‘It can be argued that she [Keisha red.] too was disadvantaged because of her race, in that the personal characteristics that disqualified her from a management position intersect seamlessly with her self-definition as a black woman.’​[137]​ 
However, it must be clear that we constantly see how Pecola struggles with her skin color and how she is reminded of her color twenty four hours a day. Not only Pecola is aware of her black skin, also the white personalities in the book are aware of this, in both a positive and negative way. A good example to clarify this statement is the moment when Pecola’s father rapes her and she becomes pregnant. The whole neighborhood gossips about the pregnancy (‘”Did you hear about that girl?” “ What? Pregnant?” “Yas. But guess who?” “Who? I don’t know all these little old boys.” “That’s just it. Ain’t no little old boy. They say it’s Cholly.” “Cholly? Her Daddy?”’​[138]​) and wanted the baby dead. Here, we see what Grover states in her essay. Grover is not ashamed of being white, ‘but I’m ashamed of what it can mean to be white when that whiteness can so easily be used to hurt people who aren’t white.’ This exactly represents Claudia’s and Frieda’s, Pecola’s two ‘white sisters’ she lives with after her father tried to burn down the house, feelings towards black- and whiteness: whites treat blacks badly, while blacks would not do the same to whites.
Because many people are very negative toward blacks, Claudia and Frieda feel sorry for the way others treat her and for the way she feels. The girls ‘are embarrassed for Pecola, hurt for her, and finally we just felt sorry for her (…). I felt a need for someone to want the black baby to live.’​[139]​
While we clearly see black consciousness, both Grover and Flagg argue that white consciousness is unconsciousness. Grover states that whiteness is there, but ‘you never think of it’.​[140]​ According to her, white is transparent. Also Flagg talks about the ‘transparency problem’ in her essay ““Was Blind, but Now I See”: White Race Consciousness and the Requirement of Discriminatory Intent”.​[141]​ She states that ‘the most striking characteristic of whites’ consciousness of whiteness is that most of the time we don’t have any.’​[142]​
In The Bluest Eye, white persons see African-Americans as black, while they do not see themselves as white. They constantly judge Pecola on the basis of her color, not of her personality. For themselves, it is normal to be white and they therefore do not have to think about it. Whites created a society with a dominant white culture, without space for other colors or cultures.
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The Other Women’s Movement – Workplace Justice and Social Rights in Modern America, Dorothy Sue Cobble                      			             
Iris Kranenburg - 61425693 
By the 1940s, a new generation of labor women emerged. Their goal was to make first-class economic citizenship reality for wage-earning women. In The Other Women’s Movement, Dorothy Sue Cobble focuses on the history of this new movement from the Depression to the 1980s and the ideas that inspired these ‘labor feminists’. She therefore describes their activities, objectives and perspectives, but does not pay much attention to the Cold War, which is a missing part in de book.
	Cobble is professor of labor studies, history, and women’s and gender studies at Rutgers University (New Jersey). She received her Ph.D. in American History from Stanford University in 1986.  Her books include the award-winning Dishing It Out: Waitresses and Their Unions in the Twentieth Century (Illinois, 1991), Women and Unions: Forging a Partnership (Cornell, 1993), The Other Women’s Movement: Workplace Justice and Social Rights in Modern America (Princeton, 2004) which won the 2005 Philip Taft Book Prize for the best book in American labor history in 2004 and The Sex of Class: Women Transforming American Labor (Cornell, 2007).
	Her research has been funded by the Charles Warren Center for the Study of American History at Harvard University, the Woodrow Wilson Center for International Scholars, the National Endowment for the Humanities, the American Council of Learned Societies, the U. S. Department of Labor, and some other sources. ​[144]​   
	During the 1940s there was an increase in women’s influence and the number of women unionists increased enormously. Who were these women? These women were young during the Depression, worked during the Second World War and were ready to see a new version of labor politics during the 1950s and 1960s. Their most important aims were gaining the right to market work for all women, securing social rights and social supports necessary for a life apart from wage work. The labor feminists looked to the state as well as to unions to help them transform the situation of wage work for women and curb the inequalities of a discriminatory labor market. Their advocacy produced fruit in the early 1960s.
	Cobble’s goal is clear. In her introduction, she tells the story of Myra Wolfgang, a feminist in the postwar decade who accused Betty Friedan and other feminists of demeaning household labor. Cobble found out that ‘the Wolfgangs’ were the dominant wing of feminism in that time and that labor women remain marginal to most narratives of political and economic reform after the 1930s. After the Second World War, feminism seemed dead, but Cobble recovers their work.
	The Other Women’s Movement is divided in eight chapters and proceeds chronologically as well thematically. The first chapter, “The Other Labor Movement”, Cobble introduces the labor women, which is actually a repeating of the introduction of the book. It would be better if she wrote more about the reason for writing the book in her introduction instead of describing the time period, which she does again in chapter one.
Here, Cobble describes the gap between the new realities of women’s economic participation (paid work was no longer a temporary experience, but an ongoing phenomenon) and the old ideals of second-class citizenship which made the rise of a labor-based feminism 
possible. Not surprisingly, the Second World War played a crucial role in this rise. Large numbers of white women were now in service, retail and clerical jobs and nonwhite women were a growing proportion of the industrial workforce. Unions were a vehicle for working women’s demands. In short, Cobble traces the roots of labor feminism and its  key proponents.
Their impact on the social policy of their era was great. Labor feminists were able to forge organizational links to each other and to female allies outside the labor movement. This is the main subject of chapter 2: “Social Feminism Remade”. The movement was active in different fields, such as civil rights, the social feminism movement and politics to gain rights on the work floor. The Women’s Bureau played a crucial role in instigating and sustaining the national alliance that emerged among labor feminists. They and the institutions they represented became the dominant constituency of the organization. The continuing battle about the Equal Rights Amendment (ERA) is also part of the chapter. The Progressive Era social feminists had begun the ERA, but in order to save protective legislation for women, labor feminists were against it.
Because the chapters have a setup that is both chronological and thematical, they sometimes do not connect very well. Cobble suddenly focuses on women’s job rights in chapter three. Labor women were at the center of the debate about women’s job rights in the 1940s and 1950s. They thereby focused not only on ones that corresponded with their unions or employers, but on all women: minorities, older women and married women, as well as challenging discrimination on the basis of race, religion and ethnicity. The primary focus was integrating and upgrading women’s jobs rather than moving women into men’s jobs.
In the end of the chapter Cobble comes up with a conclusion which she does not provide in every chapter. It would be more structural if she did that. In this conclusion she argues that “accounts of the postwar decades that see little change in women’s work lives because gender segregation and the gender wage gap remained firmly entrenched are missing much of the drama of the era”. ​[145]​ But much did change for working women in the 1940s and 1950s: combining marriage and wage earning for women became the norm and minority and older women moved into a jobs that heretofore had been the jobs of younger, single and white women. Still, problems remained, but the political consensus that labor feminists developed remained intact.
	That is also the subject of the next two chapters, “Wage Justice” and “The Politics of the “Double Day””. Because of this consensus, labor feminists initiated campaigns to end what they perceived as sex discrimination in the wages paid in women’s jobs. In the 1940s, wage justice for women emerged as a principal goal of the social feminist wing of the women’s movement and they advocated a revaluing of the skills of women’s jobs. By the end of the 1950s, labor feminists could point to significant changes in attitudes and practices in regard to women’s wages. 
Another part of the consensus was the politics of the ‘double day’, which Cobble describes in chapter five. Achieving higher wages was a key element in the family policy of labor feminists. They wanted government and employer policies that would help women combine wage work and family life and would not penalize women for childbearing and child rearing, including work time policies that would meet the needs of caregivers.​[146]​ In short,    unpaid labor in the home had to be acknowledged and valued. Here, Cobble shows that labor feminists also modernized social feminism. They did not see women solely as mothers who take care of their children, but as citizens with a right to work for pay and also to care for their family. 
The last three chapters trace the intellectual and organizational changes in labor feminism from the late 1950s to the present. The President’s Commission on the Status of Women, announced by President Kennedy, was the first federal body devoted to assessing women’s status and needs and the next years witnessed an explosion of legislation affecting women’s rights on the job. Federal laws now provided government funding for child care services to poor women and established equal pay for equal work. Such policies would be openings for further improvements. The postwar movement for women’s equality mounted by labor women appeared to be gaining ground and they were still confident that the partial victories won were the beginning of a more fundamental rethinking of social policy. 
	In one way they were right, but not the way they planned. In late 1965 the labor feminist network was still intact, but it would begin breaking apart, because members did not agree on either goals or tactics. Some joined with Betty Friedan and others resisted the new feminist goals or found a middle way.  By the end of the 1960s, the leadership of the women’s movement fell to a younger generation and a new feminist movement arose. New issues dominated: dissolving the sexual division of labor and ending the oppressive one-way caring and sexuality expected in many female dominated jobs.
	In the last chapter, Cobble focuses on the 1970s and 1980s when the older unresolved issues of accommodating work and family and upgrading women’s jobs regained their place in the reform agenda. As second wave feminism broadened, they began to learn from the old.
The Other Women’s Movement gives the reader on the on hand a very clear picture of the thoughts and activities of the labor feminist movement. But Cobble on the other hand expects that readers have a background on feminism, because she does not give some basic knowledge about topics, such as the first feminism wave or the ERA. Because of this, this book is more meant for readers who know the history about the feminist movement than for readers who want to collect some basic information about the movement.

























Civil rights have always played an important role in America. While the Civil Rights movement historically is associated with African American and other ethnic groups, the fight for equal rights has also always included women, homosexuals and transgendered people. On March 24th, the latter two groups were the main focus of the day in Gainesville, Florida, during the City of Gainesville Election. The election included two city commission seats and two proposed amendments to the city charter. This paper will discuss one of the proposed amendments: Charter Amendment 1. 
On voting day, 58 percent of the voters said ‘no’ to Gainesville Charter Amendment 1. If the majority of voters had decided to say ‘yes’, this charter would have prohibited the City of Gainesville from offering nondiscrimination protections, based on sexual orientation and gender identity, beyond those provided in the Florida Civil Rights Act. 	
The State of Florida Civil Rights Act of 1992 prohibits discrimination only on the basis of “race, colour, religion, sex, national origin, age, handicap, or marital status”.​[147]​ Because state and federal law do not yet include sexual orientation or gender identity, this could mean, for example, that it would become legal to fire someone from their job because they are gay.
	The proposed amendment caused a lot of chaos in Gainesville. Opponents to the charter organized demonstrations and debates to show their discontent. Students played a key role in this city election. An unusually high number of students at the University of Florida cast their votes in this election. "It does speak to the high level of importance that young voters place on equality,"​[148]​ city commissioner Craig Lowe said in the Gainesville Sun. Although the results are already known, the case of the Charter Amendment is an examplary case on the topic of GLBT rights, and thus it is important to place this case in a larger context. 















2. The Gainesville Ordinance
	
It is not surprising that many people opposed this charter and organized several protests. But how did it all start? The City Commission added sexual orientation as a protected class effective in June 1998. Chapter 8 of The City of Gainesville Non-discrimination Ordinance (Human Rights Ordinance) therefore prohibited discrimination in housing, employment, credit, and public accommodation, based on sexual orientation, race, colour, gender, age, religion, national origin, marital status, disability or gender identity. These rules protected also gays and lesbians from being unfairly fired or evicted. Moreover, chapter 8 creates the process and procedures for addressing claims of discrimination. Since this addition, opponents of this have been looking for an excuse to repeal the law.

Gainesville’s Ordinance & Gender Identity
	Ten years later, the Commission amended portions of Chapter 8 of the Gainesville code of Ordinances to add gender identity as a class that is protected by the ordinance. The law defines gender identity as “an inner sense of being a specific gender or the expression of a gender identity by verbal statement, appearance, or mannerisms, or other gender-related characteristics of an individual with or without regard to the individual’s designated sex at birth.”​[149]​ In other words, those who are born one sex but identify with the other. According to AP’s article ‘Gainesville, Fla. puts non-bias laws to a vote’, Gainesville has approximately 100 transgender residents.​[150]​
This change in the Gainesville code of Ordinances means that a person’s gender would be determined by that person’s “inner feeling” as to being a male or female. It requires that transgendered people be given access to public facilities that are consistent with their gender identity even if it is different from their biological sex. With this change, the City of Gainesville extended its civil rights coverage from gays and lesbians to trans-gendered as well. 
There are eight cities and counties in Florida, 108 cities and counties nationwide and thirteen stages and the District of Columbia that have non-discrimination laws protections for sexual orientation and gender identity.




Charter Amendment 1 on the Election Ballot
	Shortly after the above described amendment, Charter Amendment 1 was added to the March’s election ballot after a local political activist organization, Citizens for Good Public Policy (CGPP) submitted after a petition. 
	Charter Amendment 1 is a proposed amendment to the Gainesville City Charter. The right wing organization that added the charter, seeks to take away the City Commission’s ability to enact and enforce Gainesville local non-discrimination laws. The amendment required that civil rights categories specified in the City of Gainesville's code of ordinances match those of the State of Florida and not extend beyond those categories.


Source: Citizens for Good Public Policy, Website.
3. Initiative Petitions - Process and Procedures
Charter Amendment 1 was a citizen initiative. In order to get an issue on an election ballet, lobby groups have to follow a certain procedure. In general, the requirements - number of signatures, fund raising, exact wording of the issue on the ballot - depend on the type of issue; is the proposed amendment meant for state constitution, a city or county? The Supervisor of Elections will not be able to help an organization with the wording of a petition; he or she is only there to approve the form. 
	The organization that proposed Charter Amendment 1 was able to do this because they collected signatures of ten percent of registered voters. Only city residents are able to vote. This is the necessary amount of signatures needed to approve an amendment on the ballot. In total, the group collected 8600 signatures, 3000 more than required in order to get a citywide vote on the issue. Exactly 5,581 signatures are required to place a charter amendment on a city election ballot. In addition, the signatures have to be collected during a ninety-day-period. 
	Some cities provide a process by which ordinances may be enacted, amended or repealed by petition, but Gainesville does not. So in this case, the city commission had to place the proposed amendment to a vote of the electors at the next general election. 
The next step is to receive the approval of the signatures by the supervisor’s office within the next 45 days. This is to ensure that the signatures were authentically signed by registered voters living within the Gainesville city limits. The City Commission opposes this Charter Amendment, but the Commission is required by law to place the amendment on the ballot once signatures have been obtained and verified by the Alachua County Supervisor of Elections.	












4. Opponents of Charter Amendment 1
This chapter will discuss Equality is Gainesville’s Business (EQGB), a political committee made up of University of Florida students and members of the Gainesville community, and created to defeat Gainesville’s proposed Charter Amendment 1. This committee opposes the Charter for several reasons.
	First, the League believes that if this Charter were passed, persons or groups would suffer legal, economic, or administrative discrimination. EQGB believes that there should be secure equal rights and opportunity for all, and with the approval of this amendment, this security would be threatened, as anti-discrimination protections for gays, lesbians, bisexuals and transgendered people would be removed.
	Secondly, passing of Charter Amendment 1 would restrict the City of Gainesville from enacting additional future provisions to its own anti-discrimination laws. “Should Amendment 1 pass, future changes to Gainesville’s anti-discrimination laws would need to be enacted by the state legislature. The League believes that local governments should have all powers not expressly prohibited by the Constitution or by general law.”​[153]​
	Finally, the committee thinks that Amentment 1 addresses a public safety issue: “The existing ordinance does not legalize criminal behavior or illegal acts. The proposed charter amendment provides no additional protection from illegal acts. This charter amendment, which restricts home rule, adds unnecessary language to our charter and condones discrimination, is bad public policy.”​[154]​ 

5. Proponents of the Proposition
The main lobby group that is in favor of the proposition, is “Citizens for Good Public Policy”, or CGPP. On their home page, the group cites the original clause which, among other things, “allows persons to use public restrooms, changing rooms, locker rooms, etc., according to their “gender identity,” which the ordinance defines as ‘an inner sense of being a specific gender, or the expression of a gender identity by verbal statement, appearance, or mannerisms, or other gender-related characteristics of an individual with or without regard to the individual’s designated sex at birth’.” According to the group, “this clause opens a dangerous legal loophole. Because of the ordinance’s vague wording, any man can legally gain access to facilities normally reserved for women and girls simply by indicating, verbally or non-verbally, that he inwardly feels female at the moment.” CGPP calls this the “unfortunate, unintended consequence of this poorly drafted ordinance”. 
The group, which was founded specifically to oppose the Gender Identity Ordinance, claims that it supports equal rights for all citizens, and thus its target is not the nullification of the “sexual orientation” provision of the local civil rights law, which would have been a consequence had the Charter Amendment been approved. Instead, it focuses on the provision about public facilities, because according to the current Gender Identity Ordinance, sexual predators would be able to enter restrooms for women and girls, as they could later claim that they felt female inwardly at that moment. The group underlines its concerns by printing a set of articles about sexual offenses in public restrooms (none of which happened in Gainesville, ironically). It states that such assaults are commonplace, and would increase if men would be allowed legal entrance to women’s restrooms. The group is not so much concerned about transgender people turning into sexual offenders: “the [printed] articles have nothing to do with transgender persons, because such persons are not known to commit restroom crimes”​[155]​
In its campaign, CGPP focused solely on the issue of restroom crimes. The group could be seen holding boards with texts such as “Keep men out of women’s restrooms” to urge people to vote “yes” on the proposition. By focusing on this singular issue, voters were misinformed about the Charter Amendment, as nowhere did the group acknowledge that by overthrowing the Gender Identity Ordinance, discrimination of homosexual people would also become legal. Though the group is right about the vague wording of the proposition – an inner feeling is hard to define, and could be abused as an excuse in a courtroom – the group’s campaign tactics were misleading. It used commercials that can be defined as fear mongering: the group repeated its singular issue in order to scare people into voting “yes” on a petition that would severely influence a large group of the population’s civil rights. 


This flyer, downloaded from the CGPP website, shows that the group focused singularly on the issue of keeping men out of restrooms, thereby misinforming the general public about the proposition.
6. Civil Rights of LGBT People on a Federal Level and in the States

The case of the Charter Amendment in Gainesville shows just how fragile civil rights still are in the United States of America. With one proposition to the law, homosexuals’ rights could have been nullified; people could have lost their jobs, houses, in sum: their lives, just because of their sexual preference. This ordeal occurred to the background of a few major victories for Civil Rights activists. On the 19th of March 2009, it was announced that President Barack Obama will sign a United Nations statement declaring that homosexuality should not be a crime in any nation. Former President George W. Bush had refused to sign this exact statement, making Obama’s willingness to sign the statement major news. The Bush administration had “offered the rationale that although the US also oppose sexual orientation discrimination, the federal government could not sign a statement which may have bound the US on matters pertaining to state jurisdiction”.​[156]​ By refusing, the United States was in an expected company: China, Russia, members of the Islamic Conference and the Roman Catholic Church also refused to sign the statement. When signing the statement, the Obama administration declared that it “intends to continue to be vocal in its stance toward defending human rights”​[157]​. 
The year of 2009 has already seen more progress in the field of civil rights for homosexuals. The state of Vermont legalized same sex marriages on April 7 by overriding Governor Jim Douglas’ veto of a bill that allows gays and lesbians to marry, starting September 1, 2009.​[158]​ By doing so, Vermont became the fourth state in America to legalize same sex marriages. The state of Iowa was the third; the state will allow same sex marriages starting on April 27th, 2009. This is a consequence of the Iowa Supreme Court’s unanimous decision to reject a state law that banned same-sex marriage​[159]​. Connecticut was the second state to allow same sex couples to marry, in late 2008, while same sex marriages have been legal in Massachusetts since 2004. With same sex marriage bills pending in Maine and New Hampshire, and the state of New York declaring it is working on a similar bill​[160]​, it seems that civil rights for homosexuals are on the rise. However, when the – usually liberal – state of California passed Proposition 8 in November 2008, which effectively banned same sex marriages within the state, the fragility of the civil rights of homosexuals in the United States was again confirmed. The case of Proposition 8 also showed just how sensitive the issue of same sex marriages is; demonstrations and protests from both opponents and proponents of the proposition were galore, and several death threats and other hate crimes were reported by both parties. 





Summary America’s Uncivil Wars – The Sixties Era from Elvis to the Fall of 

Richard Nixon, written by Mark Hamilton Lytle

Iris Kranenburg – 61425693


In America’s Uncivil Wars Mark Hamilton Lytle focuses on the sixties era in the United States, “the most deeply factionalized period in American History since the Civil War”, according to the writer (Lytle 1). Lytle is Professor of History and Environmental Studies and Department Chair of the Historical Studies Program at Bard College. He received his B.A. from Cornell University, and his Ph.D. from Yale University in 1973. He is, besides the author of “America’s Uncivil Wars”, co-author of “After the Fact: the Art of Historical Detection” (2005) and “Nation of Nations: A Narrative History of the American Republic” (2004).
		The first question when one talks about the sixties is: when exactly were the sixties? Lytle divided the book in three parts: the era of Consensus until the assassination of John F. Kennedy (1954-1963), the Sixties (1964-1968) and the rise of essentialist politics and the fall of Richard Nixon (1969-1974). In giving this structure, one could immediately ask why Lytle chose for these dividing time periods. ‘His’ sixties starts in 1954 and ends in 1974, according to these giving chapters. To clarify this, he points out that the sixties did not simply begin with the election of Kennedy and end with the ringing in of the new year in 1970. “The period is better understood as a set of experiences that stretch over twenty years, beginning somewhere in the mid-1950s and drawing to a close in the mid-1970s, but the reason why he divides the book in this way, stays unclear. 
		With this structure, it is clear that Lytle choose for a chronological structure instead of writing a topical approach, the traditional structure. His reason is to provide more clarity bout each topic, but, as he writes, it masks the ways in which several movements interacted and influenced each other. Here he gives the weak aspect of the book. By writing the sixties era in a chronological way, it is, on the one hand, hard to understand the relationships between movements and events. Things do not happen because they happen, but because something in the past caused, for example, despair of discontented. But on the other hand, Lytle’s structure gives the reader a clear overview of all the important events between 1954 and 1974. For that reason the book is good, or even excellent, material to use it as a ‘dictionary’ or to find some ‘fast’ information.  
		In addition, Lytle thinks that the chronological structure also communicates the sense of insipient chaos that characterized the times. As mentioned before, he ‘organized’ the chaotic time period and it helps the reader to find the information he wants. 
		Despite the fact that the chronological structure provides the reader an easy way to find information, the book in general does not offer a lot new information. Many books on the sixties appeared before “America’s Uncivil Wars” came out and this book deals almost with the same subjects, points of view and resources as most of the others. Vincent Cannato, who reviewed the book for H-Net, uses “The Sixties-Again” as the title of his review. It is a title which says enough.
		However, Lytle wants to break out of the “good sixties/bad sixties” that too many times suffuses the period, according to him. He mentions the Left, who wants to see the era with a sense of regret and he mentions the conservatives, who tell the story more as a morality tale of how liberal values tore the nation from its political and spiritual roots. But historians has not treated the sixties so simplistically. The story they told focused largely on national movements inspired by liberal and radical activists and this perspective ignored certain key factors of the era, Lytle thinks.  
		The first part of the book deals with the years between 1954 and 1963, the period of mass consumer culture and prosperity on the one hand and an era of consensus where the roots of America’s civil wars lie on the other hand, according to the author. In this section, Lytle deals with the ‘usual’ subjects of the given time period. He focuses on Senator Joe McCarthy’s hunting for Reds. The army-McCarthy hearings or the witch-hunt forced many Americans to recognize the excesses of the anti-communist crusade. The fear for communism at home and abroad reached a peak and therefore the mid-1950s reflect a big cold war consensus. 
		But communism was not the only menace vexing the defenders of the cold war consensus in the 1950s. The popular culture of teenaged America aroused much anxiety as well. Authorities feared that teenagers and their culture had become a threat to the consensus and they started to attack comic books and teen movies as potential sources of subversion. Another form of dissent of the cold war consensus emerged from intellectuals and cultural rebels who sought a radical transformation of American society. By the early 1960s, authorities had subjected the cold war consensus and social conformity to a penetrating critique. This pressure came from different political movements: Left and Right. This youthful activism gained heat from the presidential election in 1960. 
		Lytle points out that the election between Nixon and Kennedy reaffirmed the cold war consensus but also called it into question. Both young and the first who did not fight in World War I, these men brought into power the generation that would dominate American politics until the 1990s.  Kennedy could not ignore acts of violence against peaceful protestors against the Jim Crow system, but his death marked a rite of passage into a world full of tumult and tragedy.
		Lytle then focuses on the period between 1964 and 1968: “the era which most of phenomena associated with the sixties emerged” (Lytle 7). This period starts with the death of Kennedy and ends with the ascendancy of Nixon. According to Lytle, the fifties ended in 1964 and the sixties began. In this year the civil rights movement reached its peak but also began to fracture as radical elements when urban race riots shook the nation. The author deals with the Vietnam war, because the American commitment in the war escalated when president Johnson Americanized the war. 
		Because of the chronological structure, Lytle goes from the one to the other subject. So after discussing the Vietnam war, he focuses on the more radical political cultural movements as the hippies, which he discusses in an excellent way actually. Then drug use began to spread, but Lytle pays not too much attention to it. Many women were granted more social freedom and the availability of birth control pills eased premarital sex. 
		By the summer of 1967, Americans were fully engaged in their uncivil wars. They came to a heat in 1968, a bad year, marked by assassinations, rioting and increasingly violent protest.
		The third and last part of the book, “The rise of essentialist politics and the fall of Richard Nixon”, deals with the period between 1969 and 1974, an era in a divided nation. Nixon’s idea of repairing the nation did not work out the way he planned. The nation got even more divided than before: movements of all sorts came up. After 1968 extreme movements like the Black Panthers redefined race politics with confrontational tactics and women and gays fought for their rights. The Watergate scandal finally marked the presidency of Nixon. 
		Lytle concludes that, in looking back to the sixties era, each generation must contest the meaning of its common values. “America’s uncivil wars left much unresolved and battles yet to be fought. They left scars that would be long in healing, but they also led to the rise of a new more inclusive elite.” (Lytle 9).


























































A life without television. Most Americans can not imagine that these days. That was completely different during the 1950s. In 1953, not even half of the American population owned a television, while this number increased up to ninety percent in 1960. This development gave Americans an opportunity to share their feelings about programs and to learn something from each other’s culture.​[161]​
	Since the number of television owners rose extremely during the sixties, it is not surprising that, besides newspapers and radio, this medium became very important for American presidential candidates during election campaigns. Now they were able to send messages across the whole country and millions of citizens could receive the newest election updates. From this moment, voters could both hear and see candidates. 
	This had a big influence on public opinion, which became clear during the 1960 election campaign. For the first time in history, people had the opportunity to watch the presidential debate live on television. According to radio listeners, the Republican Richard Nixon did a better job than the Democrat John F. Kennedy. But on the other hand, people who watched the discussion on television preferred Kennedy.​[162]​ In short, seeing candidates had a different influence than hearing them.
	According to professor of communication Sidney Kraus, author of the book Televised Presidential Debates and Public Policy, it was the beginning of a new time. Not only content, but also presentation on television became important.​[163]​ This had a big influence on the organization of campaigns and the people involved in the campaigns.
	In 1968, the influence of television became clear. Democratic vice-president Hubert Humphrey and Nixon were in the battle for the presidency and both used different tactics to win. Nixon tried hard to avoid the bad performance he made during the debate in 1960 and created, together with his accurate chosen team, a new personality. This ‘new Nixon’ used television to show Americans his new image.​[164]​
	This paper demonstrates Nixon’s television campaign in 1968 and its influence on campaigns which took place after 1968. To research this, it is necessary to take a look at the developments of television usage during presidential election campaigns before 1968. Televised Presidential Debates and Public Policy (Sidney Kraus), Air Wars (Darrell M. West) and A History and Criticism of Presidential Campaign advertising (Kathleen Hall Jamieson) are several major books which are used in this research paper. Besides that, several articles which appeared in academic magazines are used as well.
	Then Nixon’s campaign in 1968 will be described. The selling of the President (Joe McGinniss) is one of the major works for this chapter. McGinniss focuses on Nixon’s campaigning team and shows how they make an exciting personality from an unpleasant personality. He argues that presidential candidates are products which have to be sold. Imago is the key word, according to McGinniss.






2. The Rise of Television in Presidential Campaigns before 1968
2.1 1952: The use of television during presidential election campaigns starts
The arrival of television changed presidential election campaigns in America. Although the 1960 Kennedy-Nixon live debate played a pivotal role in the development of campaigns, candidates also used television before that election year. This chapter provides a little overview of this medium’s usage during campaigns before 1968.
	Though there where some cameras at both the Republican and the Democrat Convention in 1948, many Americans were not able to watch these events at home. There were two main reasons for this. First, people who owned a television did not have the right sets. Second, the television programs could only reach a specified amount of miles outside the Convention. The influence of television on voters therefore was minimal.​[165]​ 
	In 1952, the postwar economy was booming and many people could afford a television. In addition, the United States made great progress in the area of science and technology, and coast-to-coast television became available. That year, when Republican Dwight Eisenhower and Democrat Adlai Stevenson ran for president, the influence of television became significantly bigger. Journalists Robert Donovan and Ray Scherer in their article ‘Politics transformed’, argue that 1952 was the first year when television had a noticeable influence on voters. According to them, this was the year that television caused ‘structural as well as superficial changes in American politics’.​[166]​
	Eisenhower was the first candidate who used the medium effective during his 1952 campaign. He successfully broadcasted several spots across the whole country. According to sociologists Herbert Hyman and Paul Sheatsley, the factor of this success was Eisenhower’s personality. ‘It is implied that the issues of Communism, corruption and Korea, over which the 1952 campaign was fought, were of decidedly less importance than was the simple candidacy of Dwight D. Eisenhower.’​[167]​ Content had always played an important role during presidential campaigns, but with the rise of television owners in the fifties, personality became more serious than ever. Reporters want to enable viewers to see the real picture of political events, not just the version public officials place before them. Why do leaders act the way they do? What hidden motives govern leadership behavior? In short, journalists began to devote greater attention to analysis. 	
2.2 Bad presentation, bad candidate?
Donovan and Scherer in their article conclude that presentation on television became one of the most significant factors for a successful campaign. ‘Where a set speech was necessary, it should be part of a large drama, a rally staged for paid political television and glittering with all the hoopla of a Hollywood premiere.’​[168]​
	As mentioned in the introduction, presentation was the key word during the first live television presidential debate in 1960. This event is one of the most memorable, famous and important moments in television history ever. Richard Nixon lost the election that year and John F. Kennedy became president of the United States. But is Nixon’s defeat owe to his bad presentation during the debate? That could be, argue Donovan and Scherer. ‘Because no overriding issues defined the 1960 campaign, the importance of the Nixon-Kennedy debates lay largely in the images projected on television. Whether these images determined the election outcome is hard to say. The margin of Kennedy’s victory -112881 votes- was so narrow that it is impossible to single out as decisive any one factor, even one as important as the debates.’ ​[169]​ The importance of Nixon’s performance will be discussed in the next chapter, when Nixon’s 1968 campaign is the subject.

2.3 The role of advisors
In 1952, a media consultant or manager was a person from a political party. It was not a big job, so this consultant did not have a big influence on the presidential campaign. But from the moment that the influence of television rose, the team of advisors or consultants became more important and they were not persons from political parties anymore. They were independent marketing and business professionals instead. 
	Now, candidates needed ‘a person who would ultimately come to create the candidates’ broadcast and print advertising and shape the strategy of the campaign is well.’​[170]​ The party no longer played the main role as the organizing intermediary in the campaign; producers were the ones who had the upper hand instead.
	The advisor teams became even more professional when technology opportunities expanded. Highly trained specialists were needed to prepare and analyze public opinion polls, to run sophisticated advertising campaigns and to translate the results of date processing into useful political knowledge.​[171]​




3. 1968: Nixon’s Campaign
3.1 Presidential Candidates in 1968
1968 was a turbulent year in American history. Both activist (​http:​/​​/​en.wikipedia.org​/​wiki​/​Activist" \o "Activist" \t "_blank​) and prominent leader in the African American civil rights movement (​http:​/​​/​en.wikipedia.org​/​wiki​/​African-American_Civil_Rights_Movement_(1955%E2%80%931968)" \o "African-American Civil Rights Movement (1955–1968)" \t "_blank​) Martin Luther King, and politician of the Democrat Party Robert Kennedy were killed, the increase of race riots in 125 American cities caused a rise of racism and the number of the Vietnam War opponents rose. In every news program, people saw terrible pictures of dead American soldiers who fought the war. This made many viewers uncomfortable with themselves. However, television brought the war into every American living room. In addition, this war was very expensive: it cost 82 million dollars a day. Not surprising, as domestic unrest spread across America, the theme of the presidential elections was ‘a return to law and order’.
	President Johnson was faced with growing dissent in the nation and in Congress over the situation in his country. His presidency was dominated by the Vietnam War more than ever and his popularity declined immense. He finally became a broken president. His chances to win the next election plummeted and he therefore decided not to be candidate again. Quickly after Johnson’s withdrawal, his vice president Hubert Humphrey decided to run for president instead and announced his presidential candidacy for the Democratic Party.
	Richard Milhous Nixon was the Republican candidate. In 1946, he was active in Congress and he became Senator in 1950. Two years later, he became vice president of Eisenhower’s administration. Nixon ran for president in 1960, 1968 and 1972. In his nomination speech in 1968, he promised to end the Vietnam War if he would become president, but Humphrey accused Nixon not to have concrete plans. Finally, Nixon defeated Humphrey and became the 37th president of the United States. His administration governed from 1969 until 1974. He resigned because of the Watergate scandal.  
3.2 Nixon’s 1968 aim: from ‘old Nixon’ to ‘new Nixon’
In general, Nixon was not a winner: in 1960, he lost the presidency to Kennedy. Two years later, he ran for governor of California, but lost the function to Pat Brown. He blamed the media for his loss and told journalists that the press ‘would not have Dick Nixon “to kick around anymore.”’. Many people thought this would be the end of his political career. 
	But they were wrong. Nixon came back and decided to run for president in the 1968 election. His task was to turn his image from a loser into a winner. Since Nixon was not a media favourite, this was a fairly difficult challenge. In addition, his choice for running mate, Spiro Agnew, governor of Maryland, was not very popular either.​[172]​ 
	During the 1968 campaign, Nixon’s opponents promoted the ‘old Nixon’ to let voters know that he was not the right president for the United States. They showed an unpleasant beardy man who always looked moody in pictures. Democrats also came up with the 1952 ‘Nervous about Nixon’ ads to point out Nixon’s nervous personality, a bad characteristic attitude for presidents. And of course, many times Nixon’s opponents referred to his bad performance during the 1960 presidential debate.​[173]​ 
	Nixon wanted to change this ‘old image’ during his 1968 campaign. He therefore not only had to change his personality, but also his campaign strategy. Consultants active in 1968 who helped Nixon with this task, were former public relation men, journalists, lobbyists, advertising specialists, radio and television man, data processing technicians, public relations pollsters, lawyers, college teachers and ministers. Hundreds of candidates will rely on campaign strategy and advice offered by the professionals. Leonard Garment, Harry Treleaven and Frank Shakespeare formed the ‘golden team’ and organized Nixon’s campaign from the beginning to the end. Later in the process, producer Roger Ailes became the fourth member of the team.	Although the influence of these professionals was big and this occupation became a nationwide industry, in the 1968 political season the quest for useful political expertise was conducted quietly, behind closed doors.
	Nixon’s team spent 6.270.000 dollars on his television campaign, while Humphrey spent 3.545.000 dollars. His organization was significant less accurate and professional than Nixon’s. ‘Unlike Humphrey’s media team, which was hastily assembled after the conventional, Nixon’s team was in place long before.’​[174]​ Humphrey’s team did not spend much time on his presentation on television since he gave speeches which were too long and his way of speaking was inapposite several times.
	 Besides, Humphrey, in contradiction to Nixon, did not have speechwriters. This made him say wrong things on moments that the country was in big trouble: ‘Here we are, the way politics ought to be in America. The politics of happiness, the politics of purpose, the politics of joy.’​[175]​ One can asks: what does he mean with ‘the politics of joy’, while the country is in a tumultuous year? According to journalist Joe McGinniss, writer of the book The Selling of the President 1968, those aspects were killing to Humphrey.​[176]​  
3.3 Television in Nixon’s campaign
As mentioned before, television played an important role in 1968: 65% of the Americans used the medium as first source to collect information on candidates. For the first time in history, television was more important than a news paper.​[177]​  It therefore was a serious task to use the medium effective for both candidates. 
	In 1960, Nixon traveled through the whole country to win votes. Eight years later, his campaign team organized a campaign to reach millions of voters without traveling thousands of miles.​[178]​ His advisors were television professionals and knew how to use the medium in an effective way. With this television premeditated strategy, Nixon tried something news, while Humphrey followed the old way.
	Nixon’s campaign staff used the book Understanding Media, written by Marshall McLuhan. ‘The success of any TV performer depends on his achieving a low pressure style of presentation’,​[179]​ is one of the book’s main points. A relaxed behavior therefore is unavoidable, according to the writer. That meant that Nixon’s campaign had to be more relaxed than ever before.​[180]​ 
	A controlled, well-organized and manipulated television campaign was the solution, according to Nixon’s team. In short, Nixon’s daily appearances were carefully staged to project a certain image of himself and his programs.​[181]​ This meant that not content, but presentation was the main focus during his campaign.
	How did the consultants organize the campaign? They made some big decisions. First, although Humphrey challenged his opponent for a debate, Nixon denied a live television debate against Humphrey, because he could not afford the blunder he made in 1960. Donovan and Scherer conclude that ‘From his disastrous debate with Kennedy in 1960, Nixon concluded that “I had concentrated too much on substance and not enough on appearance. I should have remembered that ‘a picture is worth a thousand words.”’​[182]​ Luhan in his book writes that ‘without TV, Nixon had it made.’​[183]​
	Then, Nixon’s press conferences did never take long anymore. David Gergen, who is political advisor and journalist, writes that ‘President Nixon used to go into the press room with a statement that was only 100 words long because he did not want editing him. He knew that if he gave them more than 100 words, they’d pick and choose what to use.’​[184]​ 
	In addition, when Nixon’s team planned campaign activities, they always paid attention to the broadcasting time of news programs. For that reason, they organized events during the morning, so that there was enough time to set all the shots which they then broadcasted during the evening news. It was the first time that a campaign paid so much attention to television news.​[185]​
	Finally, Nixon’s team decided that a useful television performance was one which was completely devised in advance. To avoid unexpected events or happenings, the number of public performances and press conferences dropped and Nixon appeared in a series of hour long television programs instead. He thereby always knew the panel and the questions beforehand, because the programs were produced by media consultant Roger Ailes, one of his own political advisors.​[186]​ These settings were completely controlled: Nixon was interviewed by accurate chosen panels and he faced tough questions many times. Since the discussions took place in front of partisan audiences from which the press was excluded, the questions were not very tough.






















4. The Selling of the President 1968
One of the most important books on Nixon’s 1968 campaign is from journalist Joe McGinniss He followed Nixon’s advisors closely. In The Selling of the President, he focuses on Nixon’s campaign team, which organized and controlled his media campaign accurately. McGinniss argues that the co-operation between advisors and politicians became more important than ever that year. Television thereby played an immense role. Printed media are for ideas, television is for personality. In short, candidates were being packaged and sold to the American public.
	Professionals made a presidential image from somebody with a grumpy, cold and aloof image. ‘That there is a difference between the individual and his image is human nature. Or American nature, at least. That the difference is exaggerated and exploited electronically is the reason for this book.’​[189]​ McGinniss here argues that a candidate is more a product than a person. With the launch of this book, people saw the reality behind ‘new’ presidential campaigns.
	McGinness: ‘So this was how they went into it. Trying, with one hand, to build the illusion that Richard Nixon, in addition to his attributes of mind and heart, considered, in the words of Patrick K. Buchanan, a speech writer, 'communicating with the people … one of the great joys of seeking the Presidency'; while with the other they shielded him, controlled him, and controlled the atmosphere around him. It was as if they were building not a President but an Astrodome, where the wind would never blow, the temperature never rise or fall, and the ball never bounce erratically on the artificial grass.’​[190]​
	

5. Television in Campaigns after 1968
The importance of television during an election campaign did not change after 1968. In 1972, Nixon again ran for president and he won the race. He thereby continued his 1968 strategy during his campaign. ‘The age of the ‘handled’ candidate had fully arrived.’​[191]​
	From that moment, candidates used more manipulated and ‘fake’ television. The power of television networks declined, while the power of the campaign strategists increased. Networks therefore loosed their independently to the strategists. For networks, this was difficult to avoid, because ‘if Ronald Reagan makes a speech in front of the Statue of Liberty, and the speech has news in it, there is no way we can show Reagan without showing the statue behind him’, declared NBC director Joseph Angotti to journalists.​[192]​ 
	In 1988, when both George Bush and Mickael Dukakis ran for president, manipulated television reached her peak. That year, 83% of the broadcasted television ads were negative. Because candidates attacked their opponents almost personal, those ads were more important to journalists than a candidate’s points of view.​[193]​
	It therefore was a difficult task for programs to focus on content. Candidates repeated their message or speech every time again for another group of people. In other words, programs were almost forced to make the same items as other networks (Donovan 19).
	This problem changed when the number of networks increased. Besides the three major networks, ABC, CBS and NBC, also other networks, like Fox, came up. In 1998, those three networks only took a quarter of the whole television market. It therefore became difficult for networks to distinguish from one another. That was the main reason that networks started to focus on different target audiences, such as youths, women and religious groups. They all had their own content to satisfy their audiences. On the other hand, candidates profited by this development, because they found their ways to the numerous networks. For example, in 1992 Bill Clinton appeared on MTV to urge youths to register themselves to vote.​[194]​
	Thereby, the rise of talk shows and entertainment programs is an important part of the way candidates used television during their campaign. Humor became an essential part in the television world. Every now and then, candidates appear in Dave Letterman’s show Saturday Night Life to reach people who do not read papers or watch the news. Because of this development, it was not only the controlled television which was dominant.​[195]​








Television has always played an important role during American presidential election campaigns. Nixon’s team of advisors existed of independent media professionals, instead of political party related people. This team knew exactly how to use television to change Nixon’s image. ‘For most voters, presidential elections in America have become dreary necessity filled with hoopla created not by the candidates themselves, but by an elite corps of campaign specialists trained in the use of television and public opinion polling to in still positive images of their client-candidates among the electorate.’​[197]​
	This manipulated television became popular when campaign strategists started to use it. They created a new presidential image by using television in a certain way. They exactly planned the way how and when Nixon had to appear on television. Nixon was not a media favourite from origin, but with all his advisors he appeared on television very well. For that reason, presidential candidates is more a product than as a person with content.
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The Vietnam War has spurred an unending and controversial debate among historians, according to historian Gary R. Hess in his historiography “The Unending Debate: Historians and the Vietnam War”,​[198]​  that appeared in 1994. The number of books written on the American involvement in the Vietnam War therefore is immense. Hess states that “[t]he early availability of a considerable body of documentation on U.S. policymaking in Washington and war making in Vietnam, together with the intensity of controversies stirred by the war…”​[199]​ make the topic both interesting and unending. 
 In his work, Hess states that there is a development in the Vietnam War historiography. Many books by historians have been written to the American side, but the literature from the 1980s up to now includes important efforts to see the conflict from the Vietnamese side and to set it in an international context. Furthermore, Hess insists that with the opening of more documents, “the literature on the Vietnam War will refine some of the contentions dividing the neo-orthodox and revisionist views, and eventually a fuller synthesis will emerge.”​[200]​
Hess is not the only historian who observes a change. Also more recent historiographies notice a development. In 2005, Christopher T. Fisher in “Nation Building and the Vietnam War: A Historiography” argues that “[u]nderstanding modernization theory as an ideology broke with the tradition among diplomatic historians that minimized the role of ideas in policy decisions.”​[201]​ He insists that modernization refashioned the Cold War from a contest of containment into competing ideologies of progress. This understanding emerged in the mid 1990s, when cultural and intellectual historians “began to unpack the significance of the changes taking place among social and policy theorists”.​[202]​ 
The dramatic end of the American involvement in the Vietnam War left a bad impression on the American public and had profound consequences for how they understood and remembered the war.​[203]​ In order to understand what happened, many historians give their view on the Vietnam War, but differ in their approach. However, this historiography will discuss six books of historians who all discuss the American involvement in the Vietnam War. 
In his well-written and highly regarded among scholars America’s Longest War: The United States and Vietnam 1950-1975, George C. Herring, who is Professor of history at the University of Kentucky and a respected historian of the war, gives a complete history of the American involvement in the Vietnam War, especially between 1963 and 1973. Although the book provides useful background information on the involvement, Herring can not give the complete picture since the book is written in 1979, a period in which many sources were not available. 
Herring argues that it was impossible to win the war for the United States. He states that “the American effort to create a bastion of anti-Communism south of the seventeenth parallel was probably doomed from the start…The Americans could provide money and weapons, but they could not furnish the ingredients for political stability and military success.”​[204]​ 
	Herring has a number of clear and strong arguments to support his statement. To clarify his opinion, he not only describes the military history, but also political and diplomatic factors. He argues that the reason of the American leaders to enter the war was a heritage of the containment policy, focused on stopping Soviet expansion in Europe, that dominated after 1945. However, the Vietnam War was essentially a local struggle and the Americans therefore misjudged its internal dynamics. 
Herring then states that America ignored the central questions raised by the war.  According to Herring, none of the leading American presidents during the Vietnam War examined the basic premises of South Vietnam. He therefore discusses the importance of South Vietnam to American’s position in the world and the viability of South Vietnam as a political entity. For those reasons, “the United States never developed a strategy appropriate for the war it was fighting”​[205]​. Other historians, such Mark Moyar in Triumph Forsaken, conclude that South Vietnam was a vital interest of the United States during the period from 1954 to 1965. Moyar insists that the aggressive expansion of North Vietnam and China were big threats to South Vietnam’s existence. This would have international consequences and only strong American action could keep South Vietnam out of Communist hands.
In addition, Herring argues that the American leaders were too optimistic. According to the author, this view came from the belief that the American power could achieve nation-building. He makes clear that the Americans overestimated their own power by writing that “America’s power derived [more] from the weakness of other nations than from its own intrinsic strength.”​[206]​  However, many other historians, such as Richard A. Hunt in Pacification: The American Struggle for Vietnam’s Hearts and Minds, have the opposite opinion. He argues that because the American military and economic superpower, it should have helped more with the transformation of the South Vietnamese government.​[207]​ 
	According to Herring, Vietnam marked the end of an era in world history and of American foreign policy, marked by constructive achievements, but blemished by ultimate failure. He states that the United States “must recognize its vulnerability, accept the limits to its power, and accommodate itself to many situations it does not like.”​[208]​  	
Many historians agree with Herring’s view on the American involvement in America’s Longest War. One of them is Gabriel Kolko. In Anatomy of a War: Vietnam, the United States and the Modern Historical Experience he blames the United States almost entirely for the war. He states that “it was impossible, undesirable, and dangerous for the United States, the USSR, of any state to seek to guide the development of another nation or region”​[209]​ and he lamented that the United States intervened in Vietnam to uphold its economic dominance of the Third World. In other words, Kolko has stressed economic reasons.
His goal of his Left scholarship and New Left criticism is to “explain reality in its totality.”​[210]​ He argues that most researchers approach the war from either one or another side and this creates an unfair image, according to Kalko. To understand the war in a clear way, Kolko therefore approaches the Vietnam War from three different sides: the Communist Party, the Republic of Vietnam and the United States. According to him, this view gives the reader a complete picture of what really happened. The author therefore gives an analyzes of the local picture during the war. Although Kolko approaches the war from different sides, the book is a bit one-sided because it still looks too much to the American side of the war.
By dividing the approach, Kolko offers “a causal explanation of the Vietnam War and to probe its meaning for the modern historical experience.”​[211]​ In general, he divides the book in six parts: the origins of the war to 1960, the crisis in South Vietnam and American intervention between 1961 and 1965, the Americanization of the war and the transformation South Vietnam between 1965 and 1967, the Tet Offensive and the events of 1968 and the crisis of the Republic of Vietnam and the end of the war between 1973 and 1975. He gives the complete picture by starting with the French colonization of Indochina and by ending with the end of the war. 
	Kolko presents several arguments to clarify his statement. First, he argues that “the individualism and egoism the Americans sought to implant were reflections of their own ideology and social system.”​[212]​ According to Kolko, America showed its “inability to create a viable political, economic, and ideological system capable of attaining the prerequisites of military sources.”​[213]​ Kolko therefore argues that this nonmilitary defeat makes Vietnam so significant for the limits of U.S. power in the Third World and that “after the signing of the Paris Agreement, the fundamental change which occurred in South Vietnam was the general crisis of the entire social order the United States had installed.”​[214]​ He therefore states that the Vietnam War was not simply a war and that America’s defeat was not merely a failure of its arms. 
Furthermore, Kolko states that “the Vietnam War was for the United States the culmination of its frustration postwar effort to merge its arms and politics to halt and reverse the emergence of states and social systems opposed to the international order Washington sought to establish.”​[215]​
As America’s Longest War and Anatomy of the War provide a systematic overview and narrative of the Vietnam war, in Pacification: The American Struggle for Hearts and Minds historian, Richard A. Hunt focuses on a more specific subject. He discusses the American role in pacification, an experiment in which they provided advice and support for the program, also known as the “other war”.​[216]​ Since Hunt served in Vietnam as a U.S. Army captain who was assigned to the headquarters of the U.S Military Assistance Command and later became director of the U.S. Army Center of Military History Oral History Program (CMH), he had access to numerous interesting resources.
	In Pacification, Hunt argues that the transformation of South Vietnam into a viable nation had an insidious effect. According to the author, “it may have kept the Americans from recognizing the intractable nature of South Vietnam’s political, social, and military problems.”​[217]​ Statistics, programs, and other management tools should created a way to make sense of pacification and transformation, but they provided an inaccurate gauge for measuring the transformation of South Vietnam instead.
The official pacification program Civil Operations and Revolutionary Development Support (CORDS), was limited as well. In short, CORDS was formed during president Johnson’s administration and ended in 1973, when the Paris Accords went into effect. Most of the CORDS advisors were from the army. Its major aim was to transform the South Vietnamese government structure into a system that could achieve popular support. In addition, CORDS wanted to help South Vietnam halt a protest that posed a political and military threat to its existence. Thereby, the organization furnished economic assistance and aid the government in developing a political foundation.​[218]​
Hunt discusses several points to show its limitations. First, the improvement of pacification programs in the provinces and districts remained largely directive of the government, not of CORDS. It could thereby not force the government to transform itself. Second, it failed in curtailing the government’s counterproductive policy of relocating thousands of persons in Corps against their will. Third, the organization did not succeed in getting the South Vietnamese to produce reliable reports on pacification. Last, CORDS did not have much success in getting the Thieu government to eliminate corruption.​[219]​
Although its limited effect on the one hand, Hunt concludes that the pacification on the other hand was successful. For example, civil pacification programs received support from US Army engineers and civil affairs companies. Then CORDS helped make development projects available, such as military materiel, transportation and communications. In addition, South Vietnamese planning for pacification gradually improved and although its limited effect on eliminate corruption CORDS had a little positive influence on government to replace corrupt or ineffective officials.
	 Hunt blames the limited effect of the pacification on Washington: “America’s strength as a military and economic superpower should have given Washington the ability to dictate terms to Saigon, but that was not the case, for Washington did not seek to reinstitute colonial domination. Nor did it wish to take charge of pacification.”​[220]​ This restricted role of the U.S. in pacification support led to tensions between the allies, because “American prestige was linked to South Vietnam’s survival, Washington could ill-afford to abandon the Saigon government in the middle of the war.”​[221]​ While Hunt blames Washington for the limited effect of pacification, Herring on the other hand, in America’s Longest War argues that the fundamental problem was the absence of security. “ARVN and the US military were preoccupied with the shooting war and gave little attention to what became known as “the other war”.”​[222]​ There were some positive changes, such as village elections and the building of schools, but “at a time when the vast American military effort had attained nothing better than a stalemate, the failure of pacification was especially discouraging.”​[223]​
	Although the many pitfalls and painful and costly lessons, the American involvement in the pacification of South Vietnam is instructive and therefore important to examine, argues Hunt. In addition, it offers a significant example for the future. In its pacification process, America broke the bureaucratic mold and combined both civil and military programs under the single organization CORDS instead of under separate agencies.
It is a topic that many writers avoid, insists Hunt. He writes that “[f]ar too many books on Vietnam have ignored pacification or merely alluded to it in passing as the “war in the villages” or the struggle for “hearts and minds” before returning to matters of diplomacy or conventional military operations.”​[224]​ With this book, he filled a void in the literature on the Vietnam War. He goes beyond the historical surveys of land and air strategy. These strategies have dominated pacification studies. Furthermore, Hunt discusses the policies of pacification in a larger discussion than other historians did before.​[225]​
While Herring especially focuses on the American involvement after 1963, historian Mark Moyar’s recent written book Triumph Forsaken: The Vietnam War, 1954-1965, deals with the period of the Vietnam War from 1954 to 1965. Though it is the first of two volumes, the second volume did not appear yet. 
Since Triumph Forsaken is written in 2006, Moyer argues that “many of the existing strands were flawed and that many other necessary strands were missing altogether” and that “historical accuracy demanded the rebuilding of existing strands and the creation of new strands.”​[226]​ This book therefore gives a new and actual insight on the Vietnam War of a new generation historians.
According to Moyer, on the one hand, much of both the earlier scholarship and the recent historical literature on the Vietnam War has been dominated by the orthodox school view, which sees the American involvement in the war as unjust. On the other hand, he is one of the less historians who agrees with the revisionist school, which “sees the war as a noble but improperly executed enterprise.”​[227]​ 
Since the author is a revisionist, he states that the war “was not to be a foolish war fought under wise constraints, but a wise war fought under foolish constraints.”​[228]​ He therefore argues that “the Americans and their South Vietnamese allies fought effectively and ethically, and that the South Vietnamese populace generally preferred the South Vietnamese government to the Communists during that period.”​[229]​ For that reason, the domino theory was valid, argues Herring. To his opinion, Vietnam itself was not vital to American interests, but the country had a strong influence on other Asian countries that were vital, such as Indonesia and Japan. Herring in America’s Longest War, on the other hand argues that “Vietnam’s blitzkrieg conquest of Cambodia confirmed in the eyes of former hawks the aggressiveness of the Hanoi regime and the validity of the seemingly discredited domino theory. To former doves, it simply underlined the preeminence of nationalism over ideology in the politics of Indochina.”​[230]​
However, besides the most controversies between Moyer’s point of view and orthodox historians, there are numerous points of agreement between them. First, Moyer states that the Americans did miss some strategic opportunities that would have allowed them to fight from a much more favorable strategic position. Second, he argues that president Johnson made the wrong decision by fighting “a defensive war within South Vietnam’s borders in order to avoid the dreadful international consequences of abandoning the country” instead of “several aggressive policy options that could have enabled South Vietnam to continue the war either without the help of any American ground forces at all or with the employment of US ground forces in advantageous positions outside South Vietnam.”​[231]​
Different than the above described books, in the powerful Choosing War: The Lost Chance for Peace and the Escalation of War in Vietnam, historian Fredrik Logevall only focuses on “The Long 1964”, the eighteen months from late August 1963 to late February 1965. This work therefore, is much more detailed than the other works.
The described period, as Logevall argues, “it the most important in the entire thirty-year American involvement in Vietnam.”​[232]​ At the start of it, Vietnam for the first time became a top-priority and at the end, president Johnson decided to Americanize the war. The author therefore asks why the United States went to war and, even more important, how the policy making process allowed it. In general, Logeval argues that the tragedy could have been averted. The Vietnam War was unnecessary, according to the author. With this statement, he agrees with Herring’s America’s Longest War, although he provides other arguments and approaches the war from a different point of view. While Logevall discusses the major groups that made the decision, Herring discusses the arguments why the decision was wrong.
Three interconnected themes run through the narrative. The first theme is contingency, prior to the spring of 1965. In this period, several options were open for Americans to enter the war and the United States could have chosen not to go to war. As described above, according to Logevall, the major decisions were made by individuals, because “[n]either domestic nor international considerations compelled them to escalate the war” and “it is to suggest, however, that American leaders were less constrained by that long involvement than usually is suggested, a reality that, in turn, make their choice of war less easy to explain.”​[233]​ 
Logevall argues that this failure is partly because of the resistance of opponents of the war who lacked a vocal dissent. Consistent rigidity therefore is the logical second part. In this part of the book, Logevall focuses on the American decision making on the war. According to the writer, top officials did not dispute the view that the picture in the South looked grim. In addition, individual decision makers did not listen to the argument of either opponents in America as international resistance that long-term success might be impossible, regardless of what they did. However, they did not ignore the subject of negotiations since “they worried plenty that pressure for such disengagement through diplomatic settlement would become too great to resist.”​[234]​ 
The last theme is the failure of the large and distinguished group of opponents of escalation to challenge the administration in Washington directly with their views on the conflict and what should be done on settle it. Logevall then argues that most of the critics were much better at pointing out the flaws in current American policy and the likely futility of escalation than at identifying alternative solutions and the means to achieve them.
Reviewers differ in their opinion on Logevall’s book. According to Richard Ned Lebow, Choosing War is one of the best books on the American Vietnam decision.​[235]​ He argues that Logevall makes use of new evidence, most of it from the archives of third parties. However, most of these countries had little influence on American policy. Lebow states that it’s Logevall’s arguments which make the book excellent. Ralph B. Smith on the other hand, argues that Choosing War collects the “evidence afterwards”, which is required to demonstrate its validity. In addition, the only important question answered in the book is how the mistakes were made which led to the Americanization of the war.​[236]​
In general, in Choosing War: The Lost Chance for Peace and the Escalation of War in Vietnam, historian Fredrik Logevall agrees with Herring’s opinion that America was too optimistic to win the war. However. the reason to enter the war was not because of a continuation of the containment policy, according to Logevall. He argues that the slide into major war in Vietnam was highly dependent on individual decisions and that “viable alternatives existed for American policy makers, not merely at the beginning of the period under study but also at the and –alternatives advocated at the time by important voices at home and abroad.”​[237]​
	Historian J. DeGroot in A Noble Cause? America and the Vietnam War gives a political and diplomatic development of the war in a chronological way.  He argues that the amount of books that is written on the Vietnam War is so much, that “the desire to stamp one’s authority on this market by writing the ‘definitive’ analysis, that some have been tempted to claim an authority which they do not possess.” ​[238]​ He therefore provides an excellent and useful historiography on the Vietnam War at the beginning of the book. DeGroot however, claims that his book represents a new attempt at synthesis. He therefore wants to convey many fronts of a single war.
	He argues that “[t]he world is a better place because America lost. America is also a better place.”​[239]​ He therefore laments that a victory for the United States in Vietnam would be dangerous. “Would the US have gone on to assert its triumphant liberal morality even more forcefully in African and Latin America? Defeat was damaging, but victory would have been dangerous.”​[240]​ Furthermore, DeGroot claims that Vietnam brought to an end an era in foreign policy when the Americans assumed automatically that they were both totally virtuous and absolutely powerful. He states that after the Vietnam War, victory was not ‘normal’ anymore and did no longer seem automatic. Since the Vietnam War, the US has been more careful in its exercise of power.  By writing this, he does not give any evidence to prove his statement. This makes the end of his book not very powerful.
	According to TheGroot, the American vision lacked logic and was impossible to realize. He argues that the Americans were naïve, because “they went to war expecting that they could shape the world in their image. It is fortunate that they did not succeed.”​[241]​ In addition, he claims that the barbarity of communism has convinced many of America’s noble cause. That is “a hypocrite’s refuge, since the fate of Vietnam was, in truth, always peripheral to most Americans.”​[242]​
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